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ABSTRACT

Transportation is key in any business environment. It determines the movement of goods and
services from one place to the other connecting the service provider and consumer so that
there is an exchange. Additionally an effective transport industry reduces cost. This report
presented Choma town, the administrative capital of southern province as the place of study
.The two main transport business forms that were compared were registered private truck and
taxi business in Choma, Zambia. Therefore, the aim of this research was to assess which
transport business was most favourable to venture in Choma between private truck and taxi.
To add on, this dissertation was based on a mixed method type of methodology and adopted
an embedded mixed research design .Additionally the sampling frame was gotten by the
simple random technique. Moreover, the study sites were divided in two places. Data
collection from taxi drivers was done at the taxi rank around spar outlet while the other was
the main taxi rank along Livingstone road in the CBD. Data from participants under private
truck was done from the natsave ground. Two types of data collection instruments namely
questionnaires and structured interview schedules were used. The target population size of 50
was considered and after calculation, the adjusted sample size was 44. Additionally, the time
frame for field work was a minimum of one month and data analysis followed with data
being analysed for correlation and regression. Two types of variables were considered
namely the independent and dependent. Never less, other forms of variables were present and
were demonstrated in the conceptual framework. To add on, a conceptual framework was
adopted so as to show how variables interacted to influence the dependent variable being
earnings monthly for both transport business methods. Therefore, this study concluded that

private truck was the better of the two transport business alluding to statistical and qualitative



data generated. The research recommended study in fields such as uber and using a less

general title of study.

Keywords: Taxi, Truck, Transport, Business, Mixed method

Vi



ACKNOWLEDGEMENTS

| am immensely grateful to my supervisor, Dr. Mathews Saili for his never ending

encouragement and correction till this work took shape.

To Dad and Mum, Mr and Mrs Musonda | simply say this one is for you. Thank you is an
understatement. I know you will be familiar with this saying,” the best is yet to come.’

Gracious, Emmanuel, Christian and Sampa, family like you gives me grace to go on.

My beautiful wife, Blessings. Thank you for your love, encouragement and understanding as

| dedicated moments towards this achievement.

My gratitude also goes to Lorna Tina Mwale. Your effort is highly recognised.

Most importantly, if it had not been for the Lord Jesus by my side all this would not be

possible.

Vii



DEDICATION

This report is dedicated to My Dad and Mum for being there for me throughout my academic

pursuits and struggles. Your wisdom and works of discipline have helped me get by.

viii



TABLE OF CONTENTS

COP Y RIGHT .ttt a et bt ettt s bt et e s bt e st e bt eat et e s bt et e sbeeatebesaeentesbeeanas ii
DECLARATION ..ottt sttt sttt st et b e s bt et s bt et e s besb e e besbeeat e besae et e sbeententesaeentens iii
APPROWVAL ...ttt b et he et s b e ehe et e s bt e at e bt e at et e sbe et e sbeeatebesaeenteae iv
AABSTRACT .ttt sttt ettt s bt e s bt e s h et sa e e et e e bt e bt e sheesate e te e be e be e beenheesaeeenteentean v
ACKNOWLEDGEMENTS ..ottt sttt sttt ettt st be e bt e sbe e saeesateenteesbeesaeesanesns vii
DEDICATION ...ce ittt ettt ettt sttt ettt e s st e st e sate et e e sbeesbeesatesasesabeenbeebaenbaesseesatesnsesnsaans viii
LIST OF TABLES ...ttt e b e sttt et b e e bt e sbe e sae e st e ebeenbeesneesanenns Xii
LIST OF FIGURES ...ttt sttt ettt b e s he e st e st e e bt e bt e bt e s beesbeesaeesnneenneens xiii
LIST OF ABBREVIATIONS AND ACRONYMS. ... .ottt Xiv
CHAPTER ONE ...ttt ettt sttt et e b e s et e s e sabe st e e be e b e e saeesatesnteenbeenbeesaaesanesas 1
INTRODUGCTION ...ttt sttt ettt sttt sttt et e e sae e sae e sateesteebeesbeesaeesasesabesnbeenbaesseesaeesnsesnsenn 1
1.0 OVEIVIEW ...ttt sttt b et 1
1.1 BACKGIOUNG ...ttt ettt st e st et s te et e st e eaaesteebeentesteesbentesssensesreeneas 1
1.2 Statement Of the PrODIEM ........eovieeeeee et st a et et anas 3
1.4 SPECITIC ODJECHIVES ..ottt ettt e s te et et e sbe b e beeasentesreennas 4
1.5 RESEAICH QUESTIONS ... .ccveetieitieiieecie ettt ettt e e e v e ebeebe e beesteeetbeeabeeabeesbeesbaesasesaseenbeenbeeseennns 4
1.6 Philosophical UNderpinning........c.cceceerieeererieeesescesie e etesie e see e see e ee e sresssessesseessessessees 5
1.7 JUSEITICAtION OF STUAY ...ttt et st era e beereebesreennas 5
1.8 CoNCEPLUAL FIAMEBWOIK .....ccviiveeiicieceeiti ettt ettt et st este et besbeeraebeessensesreennas 6
1.9 Operational defiNITIONS. ........coieiiee ettt eneas 7
CHAPTER TWO ...ttt sttt bt et b e s at et s bt et e nbesbe et e sbeeaeenbesneenee 10
LITERATURE REVIEW ...ttt st 10
2.0 OVEIVIBW ..ottt ettt sttt b ettt b e 10
2.1 Strategies Taxi Owners Use To Sustain Their Operations In A Competitive Environment
(WASHINEON,USA) ...ttt sttt ettt e s te e st e teese et e sbeessesteesaensesseensessenneas 10
2.2 Service Quality Practices And Customer Satisfaction In Taxi Companies In Nairobi.......... 12
2.3 Fixing the American Trucking INAUSEIY.........cooouirieiire et 13
2.4 Reducing Operational Costs in the Trucking Industry to Increase Profitability .................... 14
2.5 A Study Of taxi Service Mode IN ChiNa........cccoviririnenieieieeeeeeese s 15



2.6 The Business Model of Dutch Trucking BUSINESS.........cceeveieirirereneniesieieeeeeesieseesee e 15

2.7 Productivity And Competition In The United States Truck INdUStry .........ccccecveverenencnenne. 16
2.8 Consequences Of The Deregulation Of The Taxi Business In Finland ............cccccceevevvennnen. 16
2.9 How Trucking Services Have Improved And May Contribute To Economic Development;
The Case Of Tanzania, Kenya and RWaNUa. .........ccccveeeriiririerieeereseee e 17
3.0 The south African Taxi Industry At The Cross ROAdS..........ccceveveecereneereseeeeeeeeee e 17
CHAPTER THREE ...ttt sttt sttt et s b et she et e sbeeaee b sbeenes 19
METHODOLOGY ...ttt ettt ettt ettt sh e et e s bt e st e bt s he et e s bt eab et e saeenbesbeestebeeaeentenbeeaean 19
3L OVEIVIBW ...ttt sttt b ettt et et be bbb e e s e e e et e st e st beebe s e e s e 19
3.2 RESEAICN DIBSIGN....ueuiiiieiiiteetert ettt sttt ettt b e b ettt ettt be e b e 19
3.3 SHUAY STttt sttt ettt b bt b ettt be e h e e nenee 20
KRR o] o1V F= L1 o] [OOSR 21
3.5 STUAY SAMPIE ..ottt et e st e st e e be et e s be e b e beera et e reennas 21
3.6 SAMPIING TECANIGUE ...evinieeeeeeeteeeee ettt ettt e re et s e b e be e et e beennas 24
3.7 Data COleCtion INSIIUMENTS ......cc.evtiriiieieieieeiereee ettt 24
3.8 Data collection Procedure and TimMeliNg .........coevererierieiieieieieesese e 24
3.9 Data analysis instruments and ProCEAUIES ..........coeverierieieieinirieeese sttt 25
4.0 Results Dissemination PIaN.........c.cocoiiiiiiiiinieiceenee e 30
CHAPTER FOUR....c ettt ettt sttt et b e s bt e s at e sat e sabeebe e bt e bt e sbeesaeesaeeeatean 31
DATA ANALYSIS AND FINDINGS .....oocttiiiierieiieeieeseeste sttt esie s sie e e snessseesseesaaesane e 31
4.1 OVEIVIEW ..ottt ettt b et bt bbb b s b se e n et 31
CHAPTER FIVE ...ttt sttt st s h et b e s bt et s bt et e st e sbe e b e sbeeneenbesbeenes 81
DISCUSSION ...ttt ettt b e s h ettt e e bt e be e s bt e shbesateeabe e be e bt e sbeesaeesateebeenbeesbeesanenas 81
4.2 OVEIVIEBW ...ttt ettt ettt ettt b et bt bbb eb st s e b sttt b et b et e b et eb e e eb et ebe s enenteneas 81
4.3 ROULES OF OPEIALION ..ottt ettt ettt e be et esbe e s e beeaneresbeennas 83
4.4 CUSTOMET DASE ......veueivinietiteiit ettt sttt 83
I T 0] =Y oL =] T SRR 84
4.6 FAVOUIADIE POLICIES ..e.veeeviieceeeieetee ettt ettt e s tesbe et e s teesa e beesaeseesreennas 84
AT AN ettt be e bt eh e e a ettt e bt e bt e bt e eh et et e e et e beeeheeehteeaeeeareebeeabeenes 85
4.8 SPECITIC SITALEGIES. .. e eeeeerteeeieteeteeterte ettt ettt e et et e st s et e sae et e steestenbesseentenaesneeseeneeneas 85
4.9 Years of experience 0Of the taXi AriVEr ........co.coeririeeee e 87
5.0 TaXi CUSTOMET DASE........c.erueuiriiiirteiirieiete ettt et 88
Ao [= N = VI 1Y TSP 88
5.1 Specific strategies employed by taxi AriVerS........cceoiiieierieeeeceese e 89



5.2 ROULES OF OPEIALION ....ueiiiiiieiest ettt ettt sttt be e n e 89

5.3 POlicies in the taXi INAUSEIY .......coerririeieieieeers et 89
5.4 The DUSINESS BNVIFONMENT.......c.cotiiriiirieiiteietet ettt et saeaeas 91
5.5 Opportunities and OPEIAtION..........c.ccieierieiieeseeeerte ettt et tesreesbe e essesae s e esesreeanas 92
5.6 Challenges faced by the taxi and private truck BUSINESS..........ccceveevierineereceeeee e 93
5.7 Boosting factors for both types of tranSport BUSINESS ........cc.ccvevrirererenereeeeeeeese e 94
CHAPTER SEX . ettt ettt st ettt e be e s bt e sat e s atesabe s bt e be e bt e sbeesatesaeeentean 95
CONCLUSION ...ttt ettt st sttt e be e s bt e s ae e satesabe e be e beesbeesaeesaeesaeeentean 95
5.8 OVEIVIEBW ...ttt ettt b ettt b ettt b et b s b et b et benteneas 95
5.9 A comparison between private truck and taXi........ccccceeveveerieieveieecese e 95
6.0 Limitations during the STUAY ........ccueecveiieeeiceeeceee ettt st s 96
6.1 RECOMMENUALIONS.......cuteuteiieiietieiestest ettt ettt sttt et ebeebeneennes 97
REFERENCES ...ttt ettt sttt et e b e st st st e b e be e beesbeesatesateenteesbeesaeesanesns 98
APPENDIX A: INTERVIEW GUIDE ...ttt st 102
APPENDIX B: BUDGET ...ttt sttt ettt st st st sttt e e s 103
APPENDIX C: QUESTIONNAIRE ...ttt s s 104
APPENDIX D: GANT CHART ...ttt st sttt sae e st satesntesbeesbeesaeesanesns 113
APPENDIX E: ETHICAL CLEARANCE .....oo ittt ettt sttt esteesaeesane e 114
APPENDIX F: TABLE OF CORRECTION ....uttiiiiiiieiieriesie ettt see e seesssessteesieesaaesinesns 118
APPENDIX G : CONSENT FORM ..ottt sttt n 122

Xi



LIST OF TABLES

Table 1Factors that led to increased CHENtEle ..o, 11
TabIE 2 COITEIALION ...ttt be e nreas 26
Table 3 Correlation Interpretation Parameters..........cccooeieierereiieieeereee e, 26
Table 4 Regression MOdel SUMMANY .........cc.oiioiiiiiiieice e 28
Table 5 Regression COETIICIENTS ........uiiiiiiiierie et nneas 28
Table 6 Regression ANOVA TADIE .........ccviiieiiee e 29
TADIE 7 STALISTICS .eeveeieiiie ettt te et e s e steenteeseesreenteaneenneas 32
Table 8 AQE OF TAXI AFVET ..o 33
Table 9 Years Of EXPEIIEINCE .....cuviieiieie ettt e e steentesreesreeneeaneenneas 34
Table 10 There a specific strategies that taxXi AriVErS USE .......ccocevvvereerieiieereereeseeseeiesee e 35
Table 11 There are favourable policies in place to favor the taxi busingss ..........cccccceecvveenen. 36
Table 12 There are specifiC routes Of OPEratioN............cccovvriiiriiinieieree e, 37
Table 13 what is the approximate taxi earning per MONth..........c.cceoevereninenenieneseeeee, 38
Table 14 There is a SPECITIC CUSTOMEr DASE ......ocvveiieeiiee e 39
Table 15 Regression and Correlation analysis for taxi driver data.............ccocoeneiiiininnnn, 40
Table 16 Frequency tables, correlation and regression for private truck drivers..................... 61
Table 17 A summary of the R2 values (private truck)..........c.ccoovvviniiiiiinieeeee, 82
Table 18 Summary of Correlation data private truCK ...........c.coovririiiiieneiese e, 86
Table 19 Summary 0f R2 Value FOr taXi.........cevviiiiiieiecie e 87
Table 20 Summary of Correlation vValues for taXi .........c.ccvvvevviieiieniee e 90

xii



LIST OF FIGURES

Figure ! Figure 1 the interation of Variables ............cccoiiiiiieie i 6
Figure 2 strategies that taxi drivers used to attain customer satisfaction............c.ccccocevvenenne. 11
Figure 3 Conditions Of SErVICE VS. TUIMOVET .......ccviiieiieeieiieseesie et eee e sre e sra e e 13
Figure 4 the embedded deSION ........cveiiiiiec e e 20

Xiii



USA

SPSS

BTOAZ

TDA

CBD

TDA

LIST OF ABBREVIATIONS AND ACRONYMS

United States of America

Statistical Package For Social Sciences

Bus and Taxi Owners Association of Zambia

Truck Drivers Association

Central Business District

Truckers Drivers Association of Zambia

Xiv



CHAPTER ONE

INTRODUCTION

1.0 Overview

The Following action points were explained in the introduction: the research issue at hand ,
gaps or research questions on the subject, views on what other researchers have found
locally, globally and regionally, the philosophical underpinning ,framework and the intended

achievement in the study.

1.1 Background

The issue at hand was the comparison of two forms of transport business namely private
truck and taxi business in Choma. Choma town is located in the southern province and is the
administrative capital of the same. The town was chosen for this study because of its unique
transport business set up. Currently, there are two prominent forms of transport business,
them being private truck and taxi. This was the main motivation of the study. Research
questions on this subject matter that were addressed were firstly: what possible tactics to
improve customer base in Choma can be observed from taxi drivers and private truck
drivers? Secondly, what factors influence the rate at which the taxi and private truck business

decline or improve?

Locally, the taxi business is deemed to be at the entrance of major places such as hotels,
airports and bus terminuses. In Zambia taxis may be of three forms. The first form is that

1



which involves having a regular employee while the vehicle is owned by another person or
company while the second has to deal with own-drivers. Simply put, these own the taxi.
Lastly, the third category is independent contract where a driver pays to use the vehicle for a
period of time .Taxis operate at ranks. Cab fares in Zambia determined by an association
called BTOAZ (BIZBWANA, 2021). Currently, the major challenge in the operation of taxis
is that of pirating and fear of overcharging despite there being price thresholds (Mwansa,
2021).Private trucks on the other hand are found to be at hardware shops, furniture outlets

and also operate at designated ranks. Prices in this industry are regulated by TDA.

Regionally, a study of the taxi industry in Johannesburg, South Africa showed that because
the rate of unemployment was high, many opted to venture in taxi transport business.
Because of the town’s high population, taxis are many, at an estimate of more than 200. In an
event of unforeseen circumstances that reduce the rate of business, there is a routine based
arrangement that enables every taxi to have a turn at operating. This is one of the ways that
the taxi industry in Johannesburg has remained relevant till date (Ukpere & Theron, 2021).
Additionally, a look at Boston’s taxi business industry showed that taxis operated in two
forms namely uber and taxicab. Uber had the advantage of utilizing consumer location there
by formulating marketing strategies. Taxicab on the other hand operates at high demand
locations such as hotels, train stations, airports e.t.c. Of the two, taxi cab faced more
challenges such as fare control, restriction type of service and quality regulation (McBride,
2015). South Africa has a high population density, rich in resources and manufacturing
plants. Due to this set up, there is a high demand on the trucking system. The highest demand
for the trucking business was the mining sector that needed transportation from the country’s
coast. Due to the trucking business being on demand, this has led to high transportation cost.

A way to alleviate this problem would be to revive other transportation means (Jan, 2007) .
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Globally, a case of the trucking business in Brussels: In Belgium, the trucking business is
important for delivery and collection of goods and waste. Primarily the road transportation
accounts for 71.6% of which the truck transport business is the highest form, while only
29.4% comprises of other forms. This means that due to a high demand of the trucking
business, this leads to poor road infrastructure for instance that leads to poor delivery of

goods (Verlinde, 2015).

With this brief background, the study aimed to highlight the challenges and strategies that

taxi and truck drivers face in their operation.

1.2 Statement of the problem

Ideally, transportation cost per 1 kilometre by other forms such as uber should be 35 .
Currently, Choma town has only two forms of transport business, them being taxicab and
private truck. Because of this, the cost of transportation is high (Zambiareports, 2022). For
instance, per kilometre the standard taxicab charge is k65 while private truck could be k140
depending on the load. If this persists traders would have trouble transporting their goods to
the market amidst harsh economic challenges. However, the absence of other forms of
transport business has created a dual controlled system. Its either one uses private truck or
taxi . This could work to the advantage of the business person. Because of this vacuum, this

study endeavoured to compare the two forms of transport business.



1.3 General Objective

To assess which form of transport business in Choma is best to venture in between private

truck and Taxi.

1.4 Specific Objectives
I.  To assess in one month, tactics that taxi and private truck drivers employ in order to
improve their customer base in Choma.
ii.  To investigate in one month, factors that affect the rate of increase and decline in rate
of business earnings of taxi and private truck drivers.
iii.  To compare what the average earnings of taxi and private truck drivers could be in a

one month.

1.5 Research Questions

I.  What possible tactics to improve customer base in Choma can be observed from taxi
and private truck drivers within a period of 1 month?

ii.  What prevailing factors in one month can be seen to influence the rate at which the
taxi and private truck transport business increases and declines within taxi and private
truck drivers?

iii.  What could be the average earnings in one month as a result of taxicab and private

truck activities?



1.6 Philosophical Underpinning

This study was based on a type of epistemology called Positivism. Apart from the
methodology, epistemology was chosen as it deals with knowledge and beliefs. It helps the
researcher to have confidence in their data (Bunmi, 2023). Therefore, Positivism states that
‘there is only one reality and people can establish it.” This paradigm leans more on the
quantitative side. This means if something is to be considered true it must be proven through
means such as statistics. Furthermore, this means it must be objective, measurable and
replicable. Because of this, modes that will be considered to collect data will be
questionnaires in readiness for analysis there after a conclusion will be given based on the
findings. (Saraswati, Giri, & Shrestha, 2021). The reality of this paradigm is that beliefs are

not enough to ascertain a conclusion but rather scientific research.

1.7 Justification of study

The motivation of this study arose from the fact that Choma town though an administrative
capital has a very small but growing transport business environment. The existence of fewer

competitors presents a business opportunity in its self.

At the moment information on a comparative study of two or more forms of transport

business is locally, regionally and globally is rare, hence this study will add to literature.

Findings from this study highlighted the challenges underwent, strategies employed and
possible rate of earnings from the taxi and private truck transport business. Secondly, the

report also helped create an awareness of existing gaps in Choma’s transport business, for



instance, uber services. This would create a cheaper solution to transport needs enabling

residents to utilise transport flexibly and also as a new business investment.

1.8 Conceptual Framework

Moderating variable

e Drivers license
e Level of
exberience

Independent variable

e Type of transport
business

e E.g. Taxiand
private truck

Mediating variable

e Customer bhase
e Location

Figure 1 the interaction of variables

v

Dependent Variable

e Rate of earnings

This research adopted a conceptual framework because the study was based on

explaining how the various variables highlighted interact and affect the study and hence a

conclusion drawn. The researcher’s academic guess was that there is a significant difference

between earnings from private truck business and taxi business. Therefore, the variables

being studied were independent, dependent, mediating and moderating variables.




1.9 Operational definitions

Word Definition citation

Primary data; Primary data refers to first hand data gathered (Ajayi, 2017).

by the researcher them selves

Secondary data Secondary data is information collected by (Ajayi, 2017).

someone else earlier

Business environment A business environment refers to all external (Pal, 2022)

forces that have a bearing on the function of a

business
Qualitative study A qualitative research involves the studied (Aspers & Corte,
use and collection of a variety of empirical 2019).

materials through means such as case study,
personal experience, life story, interview and

observations

Population: It consists of all units on which the findings (shukla, 2020)

of research are to be applied

Simple random sampling It is a technique where a subject of a (Hayes, 2023)
statistical population in which each member

has an equal probability of being chosen.

Conceptual framework A conceptual framework is defined as an end | (Shikalepo, 2020).
result bringing together a number of related
concepts to explain the phenomenon under (Swaen & George,

study. Additionally, a conceptual framework 2022)




is an illustration that shows what relationship
the variables in a study have and how they

help to draw a conclusion

Moderating variables

These are factors that alter the effect of the
independent variable on the dependent

variable

(Swaen & George,

2022).

Mediating variable

These are variables that explain why the
independent variable is linked to the

dependent variable

(Swaen & George,

2022)

Dependent variable

A dependent variable is one that is a result of

an independent variable while

(Bhandari, An
introduction to
research Methods,

2022).

Independent variable

the independent variable is one that is

changed to attain a result

(Bhandari, An
introduction to
research Methods,

2022)

Structured interview

This is a qualitative method that relies on
asking questions within a specific frame
work. The same questions are asked to all

candidates

(George, 2022).

Sampling

It refers to the process by which a sample of
individuals is selected in order to participate

in a research

(Datta, 2018)

Bivariate Analysis

Bivariate analysis refers to the analysis of two

(Sandilands, 2014)




variables to determine relationship between

them
Correlation Correlation reflects the strength and / or (Bhandari,
direction of the relationship between two or Correlational
more variables. The direction can either be Research/when
positive or negative. and how to use,
2022)
Regression Regression is a set of statistical methods used (Taylor, 2023)

for the estimation of relationship between a
dependent variable and one or more

independent variables.

Regression Coefficient

A regression coefficient can be defined as the
effect of each independent variable on the

dependent variable.

(Andrew &

Michael, 2022)

Pearson’s Correlation

coefficient

Pearson’s Correlation is a value that shows
the nature and strength of relationship

between two variables.

(Turney, 2022)

Quantitative

A quantitative research is regarded as the
attaining of an experimental conclusion by
means of numerical data or computational

techniques.

(Adedoyin, 2020)

Mixed Method

This is a methodology that combines
quantitative and qualitative ways of collecting

and interpreting data.

(Saraswati, Giri, &

Shrestha, 2021)




CHAPTER TWO

LITERATURE REVIEW

2.0 Overview

In order to give validity to why the study was conducted, a look at similar forms of studies
was analysed as concerning their topic, what their objective was, what their findings were as
well as answering the question of how the research proposed will add to literature base. Thus,

below is a series of various literature reviewed related to the subject being studied.

2.1 Strategies Taxi Owners Use To Sustain Their Operations In A Competitive

Environment (Washinton,USA)

The objective of the study was to explore business strategies taxi owners in the USA,
Washington used in order to sustain their operations. The researcher identified In
Chapter one ,page 3 of their report that factors such as market research, competitive
strategies, technological and cultural change were means to adapt to stiff competition in
the taxi transport business industry (Appiah, 2018).These are represented in a table

below:
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Table 1Factors that led to increased clientele

Marketing Factors Rate of improved Coverage
Customer Service 3.46%
Convenience Of Service 0.76%
Quality Usage 0.52%
Affordability 0.61%
Adaptation To Technological And Cultural Changes 1.22%

As can be seen from the table, according to the researcher, the taxi drivers reported that the
most effective attribute that led to an increased clientele was customer service having a
coverage score of 3.36%.This means that even if factors such as technology come into play

inorder to improve business, without good customer service, there will not be enough effect.

Sales

B Customer Service

B Convenience Of service
m Quality of Usage

B Competitive Strategies
m Affordability

m Adaptation to technology

Figure 2 strategies that taxi drivers used to attain customer satisfaction
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Furthermore, the independent variable of study was the very strategies that were implored by
taxi owners to achieve sustainability where as the dependent variable was the sustainability of
the taxi business as a result of the strategies implored. The above strategies were reportedly
investigated however, perhaps a prominent gap would be to ascertain if these results were
affected by other factors such as weather or even policies. This was not addressed but was a

recommendation for further study.

2.2 Service Quality Practices And Customer Satisfaction In Taxi Companies In Nairobi

In Chapter one of page 11, the objective of this research was to determine the relationship
between service quality and customer satisfaction in the taxi industry in Nairobi. The findings
on page 33 noted that 54% of customers were loyal to a particular taxi, alluding to good
service delivery where as 46% at times used other taxies due to lack of availability of the
regular taxi they got on. Thus proving that service delivery does lead to customer satisfaction
and thus makes the customer loyal (Hussein, 2016).Therefore, the independent variable was
service quality while the dependent variable was customer satisfaction in the taxi business in
Nairobi. The research gap was that even if service quality dimensions were defined there
wasn’t much emphasis on qualities such as customer care could act toward customer

satisfaction. This explains why the 46% used other taxis due to unavailability.

12



2.3 Fixing the American Trucking Industry

In this paper (Nelson, 2015) the researcher aimed to identify challenges that the trucking
industry encountered in America. His findings were that there were certain key areas in
America that needed to be worked on in order to fix the trucking industry such as lack of
capacity, wages and finally turnover rate. The sketched graph below simply illustrates that
the conditions of service in a particular work industry affects the rate of turnover. Factors

such as policies and wages only to mention but a few are key determinants.

The Rate of Turnover

v

Very good good bad very bad

Conditions of service

Figure 3 Conditions of service vs. Turnover

13



In this study, the independent variable was the challenge encountered by the trucking
industry while the dependent variable was the rate of trucking business success. Under the
researchers future research recommendations it was noticed that the problem that was not
answered had to do with signing bonuses and price competition. It appeared that the better
one companies conditions were the more truck drivers left their companies to join the
favourable environment. This benefits individual companies but does not help the industry.

This is due to lack of government policies to address this gap.

2.4 Reducing Operational Costs in the Trucking Industry to Increase Profitability

A case study of America, the writer states that the objective was to explore strategies that
trucking businesses use in order to reduce operating costs in order to increase profit. The
findings of this qualitative research on pages 10-37 of this report showed that in order to
reduce operational cost, certain factors such as job satisfaction, retention of customers,
reduced turnover and behaviour of the truck driver were key to profitability in the truck
transport business environment (Theophlius, 2019).Additionally, the independent variable
were the strategies used by the trucking companies and the dependent variable was
profitability as a result of strategies put up in the trucking industry. Lastly, the gap identified
was that companies needed to enforce qualities such as applying transformational leadership,
finding dependable drivers, establishing trust , rewarding and recognising employees.
Furthermore, the researcher recommends the use mixed method researches so that qualitative
data can be collected and a hypothesis can be developed in order to test for correlation

between certain factors that influence the industry drastically.
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2.5 A Study Of taxi Service Mode In China

Being a journal titled advanced transportation, published in 2019,this paper aimed at studying
the factors that lead to improved taxi service delivery. The researcher's findings were that
there were three factors that affected service delivery in the taxi industry such as the taxi
company, taxi driver and the customer. In as much as the main target was obviously the
customer, the researcher noted that aspects such as outlook of the taxi itself could also
influence the customer’s decision (Huang, Bian, & Wu, 2019),The independent variable
identified was the factors that must be considered in order to improve taxi business. The
dependent variable was improved service delivery and overall improvement of the taxi
business. The only gap identified was that only one form of transport system was looked at. It
would have more educative to test the theory being highlighted in this paper which is the

evolutionary game theory on other forms of transport too.

2.6 The Business Model of Dutch Trucking Business

In a study conducted in 2017,in the first chapter, the researcher’s aim was to examine the
trends that were expected to have an impact on the Dutch trucking companies by 2021. From
the researchers abstract, results showed that factors such as innovation, cost reduction, level
of education and level of automation affected the Dutch trucking business industry (Vliet,
2017). Furthermore, the researcher only discussed trends that were gotten from the interview
schedule and may have left out other factors that affected the Dutch trucking system. The
independent variable in this paper could be described as the factors that influence the Dutch
trucking industry while the dependent variable is the growth or decline of the trucking

industry.
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2.7 Productivity And Competition In The United States Truck Industry

The objective of the study was to determine how the trucking industry’s productivity can be
changed or affected by certain laws or policies passed. The results showed that deregulation
in USA meant that more truck drivers or companies came on the scene this led to declining
unit revenue and profit (Parming, 2013). However, deregulation in the past 30 years has
doubled the trucking output overall. Therefore, the independent variable in this study was
policies that governed the trucking industry in the United states of America, while the
dependent variable was the rate of productivity as a result of deregulation of the trucking
transport business. The most probable gap noticed was that the researchers choicest solutions

to the trucking industry were long term than short term.

2.8 Consequences Of The Deregulation Of The Taxi Business In Finland

This paper was written with the aim of investigating the consequences of deregulation of the
taxi industry in Finland. The results would show on page 74; customer insights of the
deregulation, that due to deregulation of taxis, there has been a challenge over differing price
charges among taxi drivers. While others still felt that having no regulation gives the taxi
driver ability to be flexible in price thus becoming cheaper than other drivers and winning the
customer over (Sandholm, 2019)..Finally, the independent variable was the deregulation of
taxis and the dependent variable was the uncontrolled operation of taxis. The gap in this
research was that the research recommended that a quantitative research be done in order to

verify the question of additional taxi and their demand..
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2.9 How Trucking Services Have Improved And May Contribute To Economic

Development; The Case Of Tanzania, Kenya and Rwanda

This interesting study was to determine factors that have lead to the improvement of the
trucking business in eastern Africa. The findings of this report were that the trucking business
has improved owing to lifting of various procedures there by allowing more people to come
on board in terms of the business. Additionally, the writer reported that in totality, the three
countries Kenya, Tanzania and Rwanda have 30,000 trucks registered for business, each
truck is estimated to have 3 staff , namely the main driver, a spare driver and mechanic.
Therefore the industry boasts of 75,000 staff, contributing to the economic development
(Kunaka, Raballand, & Fitzmaurice, 2018).The independent variable was the operating
conditions under which the trucking business thrived while the dependent variable was the

boosting of the economy as a result of improved performance from truck business owners.

3.0 The south African Taxi Industry At The Cross Roads

Lastly, the aim of this paper was to determine challenges that are faced by the taxi industry
in South Africa. Findings indicated that some of the challenges faced by the taxi industry
were harsh conditions such as high levels of violence and thereby making it discouraging to
venture into this kind of business among other conditions such as low profit as a result
(Majeke, 2003).This is because customers would rather use safe means of transportation. To
add on, the independent variable was that there was no regulatory policy that guided the
operation of taxis and thus the independent variable or effect was that this led to over traded

routes, leading to stiff competition among taxi business owners and thus leading to violence.

17



The greatest un answered question by the researcher relating to advantages of deregulation
was whether it was profitable to have many people have jobs in the taxi industry but on the

other hand being exploited.
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CHAPTER THREE

METHODOLOGY

3.1 Overview

The Research methodology was a mixed method. This was possible because mixed method is
considered to be a superior approach in that it answers and covers ground that qualitative or
quantitative separately cannot fully. To add on, this kind of methodology creates more
certainty in that combining the two forms is a means of validation (Saraswati, Giri, &
Shrestha, 2021). Therefore, this section illustrates how the research problem was solved as
well as the research design to adopt and why it was adopted, materials that were used to
collect data , the time line, sampling procedure, the scope of study and the number of the

target population.

3.2 Research Design

This study adopted the embedded mixed research design. This was possible since the
research tools namely, questionnaires were to be used and furthermore data was analysed
using a statistical tool. But at the same time, qualitative data was needed by means of
structured interviews in order to understand and explain quantitative results. In the embedded
design, both quantitative and qualitative data was collected simultaneously. Though the
focus is quantitative data, the researcher will also aim to understand qualitative data

(Dovetail, 2023).
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Qualitative

Quantitative

»Findings

Figure 4 the embedded design

3.3 Study site

Choma’s transport business environment is different from that of Lusaka’s. In Lusaka, mini
buses are mostly used to transport people to various points round the city where as Choma
has taxi and private trucks. The first step to determine a study site was to know where to
observe and that was based on the research questions. Therefore, the study sites were divided
in two, firstly data was collected from taxi drivers who operate in the CBD around spar
shopping outlet and the main taxi rank along Livingstone road. As for private truck drivers,

the study site was the truck ground in front of natsave.
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3.4 Population

The population of the study included taxi drivers from the main taxi rank along Livingstone
road that is, from opposite Zanaco till spar while private truck drivers at makalanguzu market
as well as the truck ground in front of Nat save bank, thus the targeted population was 50. A
small population was considered firstly because there are proportionately less private trucks
than taxis in Choma therefore if more taxis are picked than private trucks the findings might
be biased. Secondly, so as to reduce the chance of repetitiveness. A small population also

meant better concentration on desired qualities (Hufthammer, 2015).

3.5 Study Sample

According to (Israel, 2003) if the population size is small, the sample size can be adjusted
.This is because a sample size provides proportionately more information for a small
population than a large population. The researcher by definition gives the formula below by

which the sample size was determined.

Adjusted sample size sample size

No = 2°pq/ € n= No/ 1+( N -1)/N
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where by definition;

No is the adjusted sample size

n is the sample size

p is the estimated proportion (0.5)
g is 1-p (0.5, since 1-0.5=0.5)

e is the standard error 0.05

z is the standard score and value gotten at 95% confidence level is 1.96.

N population size for study was 50.

thus

No = 2°pq/ €

(1.96) (0.5)(0.5)/(0.05)°

(3.8416 )(0.25)/0.0025

=0.9604/0.0025
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=384.16

=384.

Therefore

n= no/ 1+( Ny -1)/N

= 384.16/1+(384.16-1)/50

=384.16/1+7.6632

=384.16/8.6632

=44.3438914

=44

Therefore the sample size was 44.

22 truck drivers and 22 private truck drivers
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3.6 Sampling Technique

Simple random sampling was used to achieve the sampling frame. This was because simple
random method gave each member of the subject an equal probability of being chosen

(Hayes, 2023).

3.7 Data collection Instruments

Two main data collection instruments were used namely questionnaires and structured

interview schedules.

3.8 Data collection Procedure and Timeline

Data was collected by using Questionnaires and interview schedules. The nature of data that
was collected was primary data. Questionnaires comprised printed out materials on which the
respondent answered anonymously and were thus used because they are easy and do not
require strenuous effort from the questioner unlike verbal or telephone surveys. Additionally,
structured schedules were also be used. This method involved a face to face encounter with

the respondent being asked questions. This was advantageous because the researcher could
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probe the respondent toward research questions (Kabir, 2016). The timeline was a minimum

of Imonth. This is demonstrated in the appendix section.

3.9 Data analysis instruments and Procedures

Firstly data from questionnaires and interview schedules was used in order to answer the
research questions. Furthermore data was also plotted into the SPSS software tool version20 .

Data was tested for correlation and regression. Below is how this was done.

Correlation

The ultimate goal of the study was to ascertain which transport business was more profitable.
Therefore, Correlation was used to ascertain whether there would be a relationship between
the independent variables  (e.g. level of experience, age ,season, place of operation,
transport policies, transport business type) and the outcome ( rate of earnings). Secondly, it
was to give a reason for selection of which transport business is more profitable. Below is
how data was analysed for Correlation: In this study, there were multiple variables that were
weighed against the dependent variable. By definition correlation is a bivariate technique in
nature; hence one variable was weighed against rate of earning at a time. For instance,
driver’s level of experience and the rate of earning. Data from the questionnaires was coded
in SPSS. Further, it was analysed under Pearson correction. Additionally, this was a two
tailed test. A two tailed test gave both possibilities of a negative and positive correlation.
Lastly the level of significance was also selected. Below is a table of how data would be

presented for analysis.
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Table 2 Correlation

Factor Variable A Variable B
Pearson Correlation
Sig(2 tailed)
N
Table 3 Correlation Interpretation parameters
Feature Description of relationship Value
between variables
Strength Strong 0.7to1
Pearson’s Correlation Moderate 0.3t00.7
Coefficient weak <0.3
Nature
Positive +1
Pearson’s Correlation
Negative -1
Coefficient
No correlation 0
Significance (p-value at 5%) Significant <0.05
Insignificant >0.05
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Once values were obtained, they were interpreted according to the table above. For instance,

Pearson’s Correlation was less than 1,but close to 1, this would symbolise a positive

correlation which would mean that an increase in one variable could lead to a positive
increase in another. If the significance level was found to be less than 0.05 would indicate
that the variables had significant relationship. Lastly if Pearson’s Correlation value fell
between 0.7 to 1 for instance ,this would indicate a strong relationship. The variable with
the highest strength, nature and significance would indicate the highest relationship with the

dependent variable (Priya, using pearson correlation test on secondary data in SPSS, 2022).

Regression Analysis

Regression checked how much variance or change could be exerted and accounted for on
the dependent variable by the independent variables (Andrew & Michael, 2022). For
instance, how much could the “ license type’ influence or predict the change in the rate of a
driver’s earnings . This was also a bivariate analysis. The most important quality of
regression was finding the proportional variance denoted R*. R* symbolised a measure of
how much change could be accounted for by an independent variable on the dependent
variable. The higher the variance meant the higher an independent variable was responsible
for a change. For instance, a variance of 0.70 would show that a variable can account for
70% change of dependent variable .Another valuable term was the regression coefficient.
This coefficient measured rate of impact of an independent variable on the dependent
variable (Priya & Jain, how to interpret the results of the linear regression test in SPSS,
2019). Below is how regression was used: Data was interpreted under analyse, regression
and linear. Next the independent and the dependent variables was selected and data was

displayed in tables as below
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Table 4 Regression model summary

Model R R- Square Adjusted R Std error of estimate

square

The most important value that was obtained in this table is the variance R-square.

Table 5 Regression Coefficients

Unstandardized Standardized
coefficients Coefficients
Model B Std error Beta t Significance

Constant
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For a bivariate test R and standardized Beta would be the same. To add on, if ‘t’ is greater

than 1.96 then this meant that there was a significant impact of the independent variable on

the dependent variable.

Table 6 Regression Anova table

Model Sum of Degree of | Mean square | F-value Significance
square freedom

Regression

Residue

Total

This table was used to observe the significance level . If the value of significance was less

than 0.01 then we would conclude that a factor has significant impact on dependent variable.
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4.0 Results Dissemination Plan

Results from the study were shared firstly through presentation at graduate level, department
of social sciences , the association of taxi and truck drivers in Choma, the Road transport and

safety agency . Additionally, the report was also to be published.

30



CHAPTER FOUR

DATA ANALYSIS AND FINDINGS

4.1 Overview

This section Includes firstly frequency tables from which data from taxi drivers and private
truck drivers was analysed for correlation and linear regression with the objective of
determining which transport business is best to be ventured in. Furthermore, the rate of
earnings will be compared with other variables such as years of experience, age of the driver,
strategies employed to get customers, the customer base, favourability of policies and specific
routes of operation. Below were findings as well as data analysed from quantitative data.
Quialitative data from structured interviews was collected as well and will be discussed in the

next chapter.
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FREQUENCY TABLES FOR DATA UNDER TAXI

Table 7 Statistics

There are

There a favourable There is

specific policies in What is the a
strategies that | place to favor| There are | approximate | specific
Age of taxi years of taxi drivers the taxi  [specific routes| taxi earning |custome

driver experience use business of operation | per month r base

N Valid 22 22 22 22 22 22 22
Missing 0 0 0 0 0 0 0
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Table 8 Age of taxi driver

Cumulative
Frequency | Percent | Valid Percent Percent
Valid 20-30years 2 9.1 9.1 9.1
31-40years 14 63.6 63.6 72.7
41-50years 5 22.7 22.7 95.5
above 50years 1 4.5 4.5 100.0
Total 22 100.0 100.0
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Table 9 years of experience

Cumulative
Frequency | Percent | Valid Percent Percent
Valid 1-2years 3 13.6 13.6 13.6
3-4years 4 18.2 18.2 31.8
4-5years 11 50.0 50.0 81.8
above Syears 4 18.2 18.2 100.0
Total 22 100.0 100.0
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Table 10 There a specific strategies that taxi drivers use

Cumulative
Frequency | Percent | Valid Percent Percent
Valid strongly agree 11 50.0 50.0 50.0
agree 7 31.8 31.8 81.8
neutral 1 4.5 4.5 86.4
disagree 3 13.6 13.6 100.0
Total 22 100.0 100.0
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Table 11 There are favourable policies in place to favor the taxi business

Cumulative
Frequency | Percent [ Valid Percent Percent
Valid agree 14 63.6 63.6 63.6
neutral 6 27.3 27.3 90.9
disagree 2 9.1 9.1 100.0]
Total 22 100.0 100.0
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Table 12 There are specific routes of operation

Cumulative
Frequency | Percent [ Valid Percent Percent
Valid strongly agree 10 45.5 45.5 45.5
agree 9 40.9 40.9 86.4
neutral 2 9.1 9.1 95.5
disagree 1 4.5 4.5 100.0
Total 22 100.0 100.0
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Table 13 what is the approximate taxi earning per month

Cumulative
Frequency | Percent | Valid Percent Percent
Valid k1000-k2000 3 13.6 13.6 13.6
k3000-k4000 15 68.2 68.2 81.8
k5000-k6000 4 18.2 18.2 100.0
Total 22 100.0 100.0
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Table 14 There is a specific customer base

Cumulative
Frequency | Percent [ Valid Percent Percent
Valid strongly agree 5 22.7 22.7 22.7
agree 11 50.0 50.0 72.7
neutral 4 18.2 18.2 90.9
disagree 2 9.1 9.1 100.0
Total 22 100.0 100.0
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Table 15 Regression and Correlation analysis for taxi driver data

Correlations

What is the

approximate

taxi earning per years of
month experience
Pearson Correlation What is the approximate
1.000 909
taxi earning per month
years of experience 909 1.000
Sig. (1-tailed) What is the approximate
.000
taxi earning per month
years of experience .000
N What is the approximate
22 22
taxi earning per month
years of experience 22 22
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Model Summary

Adjusted R Std. Error of
Model R R Square Square the Estimate
1 .909° .826 .818 246

a. Predictors: (Constant), years of experience

b. Dependent Variable: What is the approximate taxi earning per

month
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ANOVAP

Model Sum of Squares df Mean Square F Sig.

1 Regression 5. 747 1 5. 747 95.149 .000%
Residual 1.208 20 .060
Total 6.955 21

a. Predictors: (Constant), years of experience

b. Dependent Variable: What is the approximate taxi earning per month
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Coefficients

Unstandardized

Coefficients

Standardized

Coefficients

95% Confidence Interval for

B

Model B Std. Error Beta t Sig.  [Lower Bound | Upper Bound
(Constant) 520 165 3.151 .005 176 .864
years of experience 559 .057 909 9.754 .000 440 679

a. Dependent Variable: What is the approximate taxi earning per

month
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Correlations

What is the
approximate
taxi earning per

month

There a specific
strategies that

taxi drivers use

Pearson Correlation What is the approximate

taxi earning per month

There a specific strategies

that taxi drivers use

1.000

.800

.800

1.000

Sig. (1-tailed)

What is the approximate

taxi earning per month

There a specific strategies

that taxi drivers use

.000

.000

What is the approximate

taxi earning per month

There a specific strategies

that taxi drivers use

22

22

22

22
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Model Summary

Adjusted R Std. Error of
Model R R Square Square the Estimate
1 .800° 641 623 .354

a. Predictors: (Constant), There a specific strategies that taxi

drivers use

b. Dependent Variable: What is the approximate taxi earning per

month
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Coefficients

Unstandardized Standardized 95% Confidence Interval for
Coefficients Coefficients B
Model B Std. Error Beta t Sig.  |Lower Bound | Upper Bound
(Constant) 1.250 153 8.165 .000 931 1.569
There a specific
strategies that taxi 437 .073 .800 5.970 .000 .285 590
drivers use

a. Dependent Variable: What is the approximate taxi earning per

month
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Correlations

What is the
approximate taxi
earning per

month

There are favourable
policies in place to

favor the taxi business

Pearson Correlation

What is the approximate taxi

earning per month

There are favourable policies
in place to favor the taxi

business

1.000

.684

.684

1.000

Sig. (1-tailed)

What is the approximate taxi

earning per month

There are favourable policies
in place to favor the taxi

business

.000

.000

What is the approximate taxi

earning per month

There are favourable policies
in place to favor the taxi

business

22

22

22

22
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Model Summary

Adjusted R Std. Error of
Model R R Square Square the Estimate
1 .684° 468 441 430

a. Predictors: (Constant), There are favourable policies in place

to favor the taxi business

b. Dependent Variable: What is the approximate taxi earning per

month

ANOVAP
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Model Sum of Squares (df Mean Square |F Sig.

1 Regression  |3.253 1 3.253 17.573 .000°
Residual 3.702 20 185
Total 6.955 21

a. Predictors: (Constant), There are favourable policies in place to favor the taxi business

b. Dependent Variable: What is the approximate taxi earning per month
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Coefficients

Unstandardized Standardized 95% Confidence Interval
Coefficients Coefficients forB
Lower Upper

Model B Std. Error Beta t Sig. Bound Bound
1 (Constant) .606 355 1.704 104 -.136 1.347

There are favourable

policies in place to 587 140 684 4.192 .000 295 878

favor the taxi business

a. Dependent Variable: What is the approximate taxi earning per

month

50



Correlations

What is the
approximate

taxi earning per

There is a

specific

month customer base
Pearson Correlation What is the approximate
1.000 825
taxi earning per month
There is a specific
.825 1.000
customer base
Sig. (1-tailed) What is the approximate
.000
taxi earning per month
There is a specific
.000
customer base
N What is the approximate
22 22
taxi earning per month
There is a specific
22 22

customer hase
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Model Summary

Adjusted R Std. Error of
Model R R Square Square the Estimate
1 .825° 681 665 333

a. Predictors: (Constant), There is a specific customer base

b. Dependent Variable: What is the approximate taxi earning per

month
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ANOVAP

Model Sum of Squares df Mean Square F Sig.

1 Regression 4,735 1 4,735 42.677 .000%
Residual 2.219 20 111
Total 6.955 21

a. Predictors: (Constant), There is a specific customer base

b. Dependent Variable: What is the approximate taxi earning per month
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Coefficients

Unstandardized Standardized 95% Confidence Interval
Coefficients Coefficients forB
Lower Upper
Model B Std. Error Beta t Sig. Bound Bound
1 (Constant) 904 189 4.794 .000 511 1.298
There is a specific
534 .082 .825 6.533 .000 .364 .705
customer base

a. Dependent Variable: What is the approximate taxi earning per

month
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Correlations

What is the
approximate
taxi earning per

month

There are
specific routes

of operation

Pearson Correlation What is the approximate

taxi earning per month

There are specific routes

of operation

1.000

128

728

1.000

Sig. (1-tailed)

What is the approximate

taxi earning per month

There are specific routes

of operation

.000

.000

What is the approximate

taxi earning per month

There are specific routes

of operation

22

22

22

22
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Model Summary

Adjusted R Std. Error of
Model R R Square Square the Estimate
1 728° 529 506 404

a. Predictors: (Constant), There are specific routes of operation

b. Dependent Variable: What is the approximate taxi earning per

month
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ANOVAP

Model Sum of Squares df Mean Square F Sig.

1 Regression 3.682 1 3.682 22.507 .000°
Residual 3.272 20 164
Total 6.955 21

a. Predictors: (Constant), There are specific routes of operation

b. Dependent Variable: What is the approximate taxi earning per month
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Coefficients

Unstandardized

Standardized

95% Confidence Interval

Coefficients Coefficients for B
Lower Upper
Model B Std. Error Beta t Sig. Bound Bound
1 (Constant) 1171 204 5.753 .000 146 1.595
There are specific
506 107 728  4.744 .000 284 729
routes of operation

a. Dependent Variable: What is the approximate taxi earning per month
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Correlations

What is the

approximate

taxi earning per| Age of taxi
month driver
Pearson Correlation What is the approximate
1.000 .818
taxi earning per month
Age of taxi driver .818 1.000
Sig. (1-tailed) What is the approximate
.000
taxi earning per month
Age of taxi driver .000
N What is the approximate
22 22
taxi earning per month
Age of taxi driver 22 22
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Model Summary

Adjusted R Std. Error of
Model R R Square Square the Estimate
1 .818? .669 652 .339

a. Predictors: (Constant), Age of taxi driver

b. Dependent Variable: What is the approximate taxi earning per

month

Coefficients

Unstandardized

Coefficients

Standardized

Coefficients

B

95% Confidence Interval for

Model B Std. Error Beta t Sig.  |Lower Bound | Upper Bound
1 (Constant) 516 251 2.053 .053 -.008 1.040
Age of taxi
687 .108 .818 6.353 .000 461 912
driver

a. Dependent Variable: What is the approximate taxi earning per month
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Table 16 Frequency tables, correlation and regression for private truck drivers.

Statistics
There a
What is the There are specific
approximate specific Thereis a Thereis a strategies that
truck earning |  routes of specific specific area years of Age of truck | truck drivers
per month operation |customer base| of operation | experience driver use
N Valid 22 22 22 22 22 22 22
Missing 0 0 0 0 0 0 0
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What is the approximate truck earning per month

Cumulative
Frequency | Percent | Valid Percent Percent
Valid k3000-k4000 9 40.9 40.9 40.9|
k5000-k6000 13 59.1 59.1 100.0]
Total 22 100.0 100.0
There are specific routes of operation
Cumulative
Frequency | Percent | Valid Percent Percent
Valid Agree 8 36.4 36.4 36.4
Neutral 3 13.6 13.6 50.0
Disagree 5 22.7 22.7 72.7
strongly disagree 6 27.3 27.3 100.0
Total 22 100.0 100.0
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There is a specific customer base

Cumulative
Frequency | Percent [ Valid Percent Percent
Valid Agree 7 31.8 31.8 31.8
neutral 6 27.3 27.3 59.1
disagree 9 40.9 40.9 100.0
Total 22 100.0 100.0
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There is a specific area of operation

Cumulative
Frequency | Percent [ Valid Percent Percent

Valid strongly agree 11 50.0 50.0 50.0
Agree 5 22.7 22.7 72.7
Neutral 2 9.1 9.1 81.8
Disagree 3 13.6 13.6 95.5
strongly disagree 1 4.5 4.5 100.0
Total 22 100.0 100.0
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years of experience

Cumulative
Frequency | Percent | Valid Percent Percent
Valid 3-4years 8 36.4 36.4 36.4
5-6years 9 40.9 40.9 77.3
above 6years 5 22.7 22.7 100.0
Total 22 100.0 100.0
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Age of truck driver

Cumulative
Frequency | Percent | Valid Percent Percent
Valid 20-30years 2 9.1 9.1 9.1
31-40years 10 45.5 45.5 54.5
41-50years 8 36.4 36.4 90.9
above 50years 2 9.1 9.1 100.0
Total 22 100.0 100.0
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There a specific strategies that truck drivers use

Cumulative
Frequency | Percent [ Valid Percent Percent
Valid strongly agree 12 54.5 54.5 54.5
Agree 6 27.3 27.3 81.8
Neutral 2 9.1 9.1 90.9
disagree 2 9.1 9.1 100.0
Total 22 100.0 100.0
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Regression and correlation analysis tables under Private truck

Correlations

What is the

approximate

truck earning years of
per month experience
Pearson Correlation What is the approximate
1.000 .828
truck earning per month
years of experience .828 1.000
Sig. (1-tailed) What is the approximate
.000
truck earning per month
years of experience .000
N What is the approximate
22 22
truck earning per month
years of experience 22 22
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Model Summary

Adjusted R Std. Error of
Model R R Square Square the Estimate
1 .828° .685 .669 .289

a. Predictors: (Constant), years of experience

Coefficients

Unstandardized

Coefficients

Standardized

Coefficients

95% Confidence Interval

for B

Model B Std. Error Beta t Sig.  |Lower Bound|Upper Bound
1 (Constant) 1.051 242 4.349 .000 547 1.554
years of
538 .082 .828 6.595 .000 .368 .708
experience

a. Dependent Variable: What is the approximate truck earning per

month
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Correlations

What is the
approximate

truck earning

There a specific
strategies that

truck drivers

per month use
Pearson Correlation What is the approximate
1.000 629
truck earning per month
There a specific strategies
.629 1.000
that truck drivers use
Sig. (1-tailed) What is the approximate
.001
truck earning per month
There a specific strategies
.001
that truck drivers use
N What is the approximate
22 22
truck earning per month
There a specific strategies
22 22

that truck drivers use
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Model Summary

Adjusted R Std. Error of
Model R R Square Square the Estimate
1 629° .396 .365 401

a. Predictors: (Constant), There a specific strategies that truck

drivers use

Coefficients

Unstandardized

Standardized

95% Confidence Interval

Coefficients Coefficients for B
Lower
Model B Std. Error Beta t Sig. Bound  [Upper Bound
1 (Constant) 2.036 176 11.590 .000 1.669 2.402
There a specific
strategies that truck 321 .089 .629 3.618 .002 136 507

drivers use

a. Dependent Variable: What is the approximate truck earning per month
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Model Summary

Adjusted R Std. Error of
Model R R Square Square the Estimate
1 751° 564 542 341

a. Predictors: (Constant), There are favourable policies in place

to favor the truck business

Coefficients

Unstandardized

Standardized

95% Confidence Interval

Coefficients Coefficients for B
Lower
Model B Std. Error Beta t Sig. Bound |Upper Bound
1 (Constant) .887 343 2.587 .018 172 1.603
There are favourable
policies in place to 474 .093 751 5.082 .000 .280 .669

favor the truck busin

€ss

a. Dependent Variable: What is the approximate truck earning per month
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Correlations

What is the
approximate

truck earning

There is a

specific

per month | customer base
Pearson Correlation What is the approximate
1.000 .852
truck earning per month
There is a specific
.852 1.000
customer base
Sig. (1-tailed) What is the approximate
.000
truck earning per month
There is a specific
.000
customer base
N What is the approximate
22 22
truck earning per month
There is a specific
22 22

customer base
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Model Summary

Adjusted R Std. Error of
Model R R Square Square the Estimate
1 .852° 127 713 270
a. Predictors: (Constant), There is a specific customer base
Coefficients
Unstandardized Standardized 95% Confidence Interval
Coefficients Coefficients for B
Lower
Model B Std. Error Beta t Sig. Bound  |Upper Bound
1 (Constant) 1.063 217 4.893 .000 610 1.516
There is a specific
494 .068 .852 7.290 .000 353 .636
customer base

a. Dependent Variable: What is the approximate truck earning per month
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Correlations

What is the
approximate There are
truck earning | specific routes

per month of operation

Pearson Correlation What is the approximate
1.000 .878
truck earning per month

There are specific routes
.878 1.000
of operation

Sig. (1-tailed) What is the approximate
.000
truck earning per month

There are specific routes

.000
of operation
N What is the approximate
22 22
truck earning per month
There are specific routes
22 22

of operation
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Model Summary

Adjusted R Std. Error of
Model R R Square Square the Estimate
1 878° 770 759 247

a. Predictors: (Constant), There are specific routes of operation

ANOVAP
Model Sum of Squares df Mean Square F Sig.
1 Regression 4.096 1 4.096 67.014 .000
Residual 1.222 20 .061
Total 5.318 21

a. Predictors: (Constant), There are specific routes of operation

b. Dependent Variable: What is the approximate truck earning per month
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Coefficients

Standardized

95% Confidence Interval

Unstandardized Coefficients | Coefficients for B
Lower
Model B Std. Error Beta t Sig. Bound  |Upper Bound
1 (Constant) 1.396 155 8.991 .000 1.072 1.719]
There are specific
routes of 351 .043 878 8.186 .000 261 440]
operation

a. Dependent Variable: What is the approximate truck earning per month
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Correlations

What is the

approximate

truck earning | Age of truck
per month driver
Pearson Correlation What is the approximate
1.000 720
truck earning per month
Age of truck driver 720 1.000
Sig. (1-tailed) What is the approximate
.000
truck earning per month
Age of truck driver .000
N What is the approximate
22 22
truck earning per month
Age of truck driver 22 22
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Model Summary

Adjusted R Std. Error of
Model R R Square Square the Estimate
1 720° 518 494 .358
a. Predictors: (Constant), Age of truck driver
ANOVA"
Model Sum of Squares df Mean Square F Sig.
1 Regression 2.757 1 2.757| 21.535 .000%
Residual 2.561 20 128
Total 5.318 21

a. Predictors: (Constant), Age of truck driver

b. Dependent Variable: What is the approximate truck earning per month
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Coefficients

Unstandardized

Coefficients

Standardized

Coefficients

95% Confidence Interval for B

Model B Std. Error Beta t Sig. Lower Bound Upper Bound
1 (Constant) 5.88
1.480 251 .000 .956 2.004
8
Age of truck 4.64
453 .098 .720 .000 249 .656
driver 1

a. Dependent Variable: What is the approximate truck earning per month
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CHAPTER FIVE

DISCUSSION

4.2 Overview

In this chapter findings from qualitative and quantitative data will be explained and a

conclusion derived.

Under regression the most prominent feature of concern is the R-square value (Dalson, Silva,
& Enivaldo, 2011). This value denotes the amount of variance an independent variable has on
the dependent variable. Therefore, the variance of the independent variables will be

compiled below and interpreted hence after.
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Table 17 A summary of the R2 values (private truck)

Independent variable R-Squared value
Age 518
Years of experience .685
Specific strategies .396
Favourable policies 564
Specific routes of operation 770
Customer base 127

The R-squared values is the measure of impact that the independent variable has on the
dependent variable (Parveen & Ahtisham, understanding and interpreting regression analysis,
2021). To add on, the R2 value is taken as a percentage. For instance the R2 value of Age
will be found below as follows;

Age R2= 518

518 by 100= 51.8%
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Therefore from the data on the previous page, for private trucks the variable with the highest
impact on the rate of earnings was the route of operation accounting for 77% change on the

rate of earnings.

4.3 Routes of operation

For private truck though the driver may not make what the taxi driver makes every day the
deal breaker is the distance or route taken. The further the place the more the truck driver
makes. Moreover, from the frequency tables, most truck drivers admitted that they are
specific routes where there business is generated. For instance hardware places and close to
the markets. However, the respondents attested to the fact that even households engaged them
for eventualities such as moving house although did not attribute more than the previous

places mentioned.

4.4 Customer base

Customer base accounted for 72.7% impact on the rate of earning change. This was the
second highest factor that influenced the rate of average earning per month. Truck drivers just
like taxi drivers also develop customer relations with the client after rendering a service and
when the customer needs to move for instance or ferry furniture they know who to call. Truck
drivers in Choma have studied their customer base and strategically place themselves to

places where they are most likely to get clients both old and new
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4.5 Year of experience

This variable was the third ranking score with a value of 68.5% . Although very important ,
years of experience was only the third contributing factor. It was seen that because certain
drivers have been in the industry for a while they knew how to maneuver their way to ensure
maximum earnings. Furthermore, they knew which times were considered peak and difficult
likewise. Lastly, some respondents further said age was a determinant because young drivers
often operate out of excitement and adventure where as middle aged to older drivers had

passed that stage were now focused on making a living.

4.6 Favourable policies

Favourable policies recorded a variance of 56.4% almost a half mark. Many respondents felt
either it didn’t really matter what policies were currently in place or they weren’t even aware
of them. Many argued that currently, all that was needed for one to start operating as a truck
driver was to have a license and look for a job as one. Once a driver started operating the rest
was up to the owner of the truck to ensure they abide with the laws of operation. Many of the
truck drivers though being aware of the truckers association of Zambia were relaxed about

being actively involved. Because of these points, the variance score was such.
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4.7 Age

Though age could be deal breaker when it comes to results, it was not so. Age only accounted
for 51.8% impact on the rate of earnings. It was argued that though a truck driver was young
as long as he had the relevant experience and customer base needed to meet up daily and
weekly targets age didn’t really matter. Some respondents even said, the young the driver was

the better their versatility and work ethic. However, age didn’t seem to matter much.

4.8 Specific Strategies

This attribute ranked least among the truckers with a variance of 39.6% . Many respondents

reported that as long as the driver kept good customer relations was able to work hard and be

at the right places of operation that was enough. There was not much to it.
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Table 18 Summary of Correlation data private truck

Independent Pearson’s Classification Nature P-value
variable coefficient 0.7t01
(strong)
0.3t00.7
(moderate)
Age 720 strong positive .000
Years of .828 strong positive .000
experience
Specific strategies 629 moderate positive .001
Favourable 751 strong positive .000
policies
Specific routes of 878 strong positive .000
operation
Customer base .852 strong positive .000

According to the table above, all the independent variables showed a positive correlation with
dependent variable (Bhandari, Correlational Research/when and how to use, 2022). However,
specific routes of operation showed the highest Pearson’s coefficient suggesting that this
factor had the closest relationship as far predicting the rate of earnings for private trucks
hence categorised as a strong correlation. On the hand specific strategies had the lowest

Pearson’s coefficient rating and was classified as a moderate correlation.
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Table 19 Summary of R2 value for taxi

Independent variable R-Squared value
Age .669
Years of experience .826
Specific strategies 641
Favourable policies 468
Specific routes of operation 529
Customer base 681

Example working; variance (R2) for age .669 by 100= 66.9% . This means that age as a

variable or a factor accounted for a 66.9 % change in the rate of earnings.

4.9 Years of experience of the taxi driver

This independent variable accounted for about 82.6% impact change on the rate of earnings.
It was observed that taxi who had served for a period of time had developed customer
relations enough to significantly altar the rate of earnings. Choma town operates solely on the
traditional taxicab routine, hence for a taxi driver to be effective they have to learn ways to
develop a customer base, many opt to get clients who go for work on a daily basis or school
going children. But one should have served at least for some time to know the town’s work

shifts.
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5.0 Taxi Customer base

Customer base scored as the second highest factor variance. This could be because with an
increase in work experience comes a build up of customer base thus in order for a taxi
driver’s business to be buoyant, a healthy customer catalogue of various clients is key. For
instance, schools close at some point, and so the taxi driver has to find ways to beat the large
market of taxis at the rank. By face value, taxis are not so different as the important thing
would be to get from one place to another. However, because of the development of more
intimate relationships, a client would pick a well known driver over the other even if their

vehicle might not be so much better than the other. This is the power of customer base.

5.0 Age of taxi driver

The age range of taxi drivers was quite robust as it ranged from young drivers to old ones.
From collected data , most clients opted to go with mid ranged drivers because they felt these
were a combination of skill, humour , better negotiators and overall quick. Old drivers on the
hand were perceived as slow and basically not able to meet up with pick up demands. Even
S0, as much as age might not be a ground breaking factor, still, it ranked third with a variance
of 66.9% . Younger to mid range drivers were seen to do better with ‘cashings’ rather than

well advanced drivers.
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5.1 Specific strategies employed by taxi drivers

As mentioned earlier in the background of this study, Choma’s town is quite unique in that
the taxi industry is primary the ‘ old fashioned’ taxi-cab. Therefore, the main strategies to be
employed are the ones covered under years of experience and customer base. This is because
, success in the industry was perceived to be all about what the driver could do besides other
drivers. At times the only strategy might be being the one to meet the client first thus

‘securing them.’

5.2 Routes of operation

Routes of operation did not really account for much change in the rate of earnings. This was
because the most entity was the customer and the client is the one that determined the routes.
A driver might park at a shopping complex but a client may call to be picked at a place and

be brought to the same shopping outlet. In this instance the client has priority over the routes.

5.3 Policies in the taxi industry

Policies were the least outcome having a foot hold of 46.8% on the rate of earnings. Many
respondents reported that, policies didn’t really matter. As a matter of fact the major
challenge was the coming of deregistered vehicles to operate at night after the authorities
stopped their patrol. The increase of taxis leads to scarcity in clients and hence competition

becomes more stiff. A client will not really care whether the vehicle is registered when it is
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raining for instance, as long as the driver is able to take them to

Nevertheless, this was the least impacting on the dependent variable.

Below is a summary of correlation data for the taxi business;

Table 20 Summary of Correlation values for taxi

their destination.

Independent Pearson’s Classification Nature P-value
variable coefficient 0.7 to 1 (strong)
0.3t0 0.7
(moderate)
Age .818 strong positive .000
Years of .909 strong positive .000
experience
Specific strategies .800 strong positive .000
Favourable .684 moderate positive .000
policies
Specific routes of 128 strong positive .000
operation
Customer base .825 strong positive .000

All independent variables had a P- value less that 0.05 which meant their relationship with

the dependent variable was significant. Next, all except policies had a strong correlation with
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the dependent variable. Lastly, years of experience also had the highest Pearson’s correlation
indicating a very strong relationship between years of experience of the taxi driver and the

rate of earnings (Jim, 2024).

An In-depth explanation of the operation of private truck and taxis in Choma.

5.4 The business environment

For taxi drivers were mostly seen at places such as shopping outlets, major taxi ranks and
even the bus station. However, this never meant they had no other clients outside these
places. As for private truck drivers, they were seen at places close whole sale shops ,
hardware stores and farm produce areas. Furthermore, Private truck drivers also relied on
private connections with clients who needed perhaps to move to a different place with their
household. This is what made up the customer base for each transport business.

Because of the rising number of taxis and private trucks, both sets of drivers have adopted
some strategies over time. For instance for taxis the prominent thing that was observed was
that due to the many taxis at ranks, the drivers organised themselves in such a that they
serviced both short term and long trips. For those who wished to do long trips, it could be
because they were booked by a client and so temporarily excluded from the ranks ques. Taxi
drivers gave each other turns to ensure everyone had a share of the customer base. This was
also equally true for private trucks, it was on first come basis. If a client found a private truck
say at Natsave grounds, no matter how many they were, for instance on a Monday trucks
could be about 10. The client would have to be shown who was been loaded first . However,

these methods cannot make the drivers attain their monthly targets and so many after being
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patronised by the client opt that the clients just call them instead of coming to the ranks in
fear of being accused of breaching lines. Furthermore, most drivers have developed trust in
their clients because they might have serviced them for a while now and so they agree on pay
forward terms. This is where the clients gets a transport service and instead of paying just
after they could pay by month end. This way a driver is assured a monthly income regularly.
These are some of the strategies both taxi and private truck drivers in Choma employ. Just to
emphasise, the based way drivers of both industries beat competition is by putting in place

the above mentioned strategies and even at times operating away from taxi ranks.

5.5 Opportunities and Operation

For both transport businesses the possibilities were vast. Some respondents reported that due
to frequent patronisation of a particular client, at times they at times would go with the clients
even outside Choma yielding a handsome reward. To add on though becoming rare,
especially in the taxi business , contractual agreements have blossomed. This type of
agreement is where the owner of the taxi comes to terms with the taxi driver who is given a
cash target to attain and once done the vehicle would belong to the driver. Thus operation of

both drivers changed according to demand.
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5.6 Challenges faced by the taxi and private truck business

Firstly regulation of taxis was reported to be very poor. Actually many drivers felt the
authorities only cared about the charged revenue gotten from the motorists and not really
looking into their compliance, ensuring road compliance and not taking care of vital factors.
One major issue among taxis could be the operation of taxis not eligible to carry passengers.
This has proven to be challenge as these kind of operators after their work or perhaps on their
free time would masquerade as taxi drivers too and even woo clients to them selves. The
drivers argued that it was not even safe because if case of any eventuality, the purported
operator could not easily be identified as they were not registered. Another kind of such as
drivers as those who were categorised as ‘ghost’ taxis. These only came out from about
18:00hrs because the authorities would have left their patrol points and these vehicles that
were deemed not road worthy would come out to operate hence the name ‘ghost’ because
they only showed up once it was dark. Additionally, the quality of deteriorating roads was
also a concern. Choma has many inside routes that would ensure drivers of both types of
transport arrive early and their vehicles still intact. However, due to poor roads after the rain
season, drivers experience a hard time taking these so called shortcuts and instead opt to take
the long cuts thus spending more on fuel mean while the felt prices of fares could be jacked
up just a little more because they had to balance up on cashing and what they received.

Pirating was also a major challenge to the private truck industry.
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5.7 Boosting factors for both types of transport business

Both the taxi and private truck drivers reported that their industry though challenging had
some smiling moments, for the private truck industry just to give and example, harvesting
season was termed a peak moment. During this time, people often either wanted to take their
farming produce to the market such as Makalanguzu or bought some bags of maize to grind
and wanted transportation to and fro. Others maybe wanted to ferry animals to the market
area where as others the opposite. This would be around February to about May. The wonder
during this moment was that multiple vendors would come together and use the same truck.
As for taxis peak period was reported to be times such as opening of schools because the taxi
driver would have liaised with a client to both take their children to school and pick them.
Additionally, another moment was month end. During this time many people would be in the
CBD due to being paid. Taxi drivers utilised this opportunities both to add to their customer
base and service clients entirely who needed transportation of their groceries. Finally another
peak time would be the a harvesting period itself, though the taxi can only carry what | can

many are loaded to capacity. Overall both transport businesses are quite rewarding.
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CHAPTER SIX

CONCLUSION

5.8 Overview

This section will bring the study to its final remarks highlighting based on the qualitative and
quantitative data attained as well and state limitations to the study and finally the researchers

recommendations for further study.

5.9 A comparison between private truck and taxi

For private truck based on the data generated previously, the major proponents toward of
earning change were routes of operation, then customer base and finally years of experience
(Parveen & Ahtisham, understanding and interpreting regression analysis, 2021). On the
other hand for taxi the major factors were years of experience, customer base and the age of
the driver. When it came to earnings per month, under taxi 3 respondents estimated their
earnings to have been between k1000 to about k3000 monthly, while 15 respondents put it at
about between k3000 to k4000 monthly . To add on, 4 respondents attained k5000 to k6000
alluding the fact that they had multiple house hold clients whom they serviced monthly,

school children and basic taxi routines. These were not just based at the rank.

95



For private truck however from the frequency tables generated, 9 recorded to have been
attaining between k3000 and k4000 monthly while a total of 13 attained k5000 to k6000. As
can be seen from this narration, more private truck drivers attained a higher threshold of
income monthly. It was observed that though a taxi could consistently make many moves
weekly and monthly that one move of a private truck at times could be equivalent to a taxis
weekly movements. Moreover, at the moment in Choma there so many taxis with new ones
emerging daily, making it so difficult to make a living thus why most were just hitting the
lowest threshold of k1000 to k2000. Adding up costs such as service and various vehicle
needs, this surely cannot be a sustainable mode of income in the long run unless the taxi
driver is well innovative. Private trucks on the other hand are still few and very countable
proving to be a massive business opportunity. Just like taxis private trucks also can be
contracted even outside Choma and the reward is indeed a buoyant one. Therefore based on

these points the most rewarding transport business is the private truck business.

6.0 Limitations during the study

Seeing that taxi drivers in particular were aimed at looking out for clients, and once the client
was found they would live, the researcher either looked for a new client or came back the
following day to follow up the client. This was an additional cost and though using simple
random sampling, the researcher had to ensure quality sampling. For taxis replacement of
clients was quicker and easier because they were many. However, for private truck it was
tasking because they were either be few and many once they left would come back after some

days.
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6.1 Recommendations

This study was solely stated a comparative study in Choma town however, the title should
have read in Choma’s CBD. A recommendation for further study of rural settlements and
how often they patronise private trucks, or taxis would be ideal because stating ‘ a study in
Choma’ is a wide topic in itself. Additionally, a study on how uber and delivery services can
impact Choma’s transport business environment could be encouraged since most people in

the town have access to telephone and internet access.
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APPENDIX A: INTERVIEW GUIDE

This structured interview schedule will comprise questions that will be aimed at a target

population of 28 participants (being 14 taxi drivers and 14 private truck drivers respectively).

1)

2)

3)
4)

5)

6)

7)

8)

9)

What makes up your customer profile / customer base?

What methods have you put in place to ensure that you stay relevant in the transport
business industry?

How often are you patronised by your customers?

How do you handle business competitors?

What are some of the business opportunities that you have observed in your line of
operation?

Are you confined only to your normal routine of business or do you change operation
based on demand?

What are some of the challenges that this line of business faces?

What are the boosting factors to your business?

How rewarding is this line of business?

102



APPENDIX B: BUDGET

Item Revenue Expenditure

Printing proposal and final K 4340.00 K 1200

document

Questionnaires K490 (7 pages * k5 *14)
Interview sheets K70

Taxi fare to study sites K 3000

Total K4760.00
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APPENDIX C: QUESTIONNAIRE

THE UNIVERSITY OF ZAMBIA AND ZIMBABWE

OPEN UNIVERSITY

QUESTIONNAIRE
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Dear Respondent,

lam a post graduate student from The University of Zambia in conjunction with Zimbabwe open
University under the department of social sciences. I am undertaking a study titled ‘a comparative study
between private truck and taxi transport business in Choma’. | would like kindly request you to fill in this
questionnaire because the information is vital in enhancing the quality of this study. | promise and do
declare that the information provided will be treated with utmost confidentiality and only for the stated

purpose.

INSTRUCTIONS

1. Please indicate the answer of your choice by ticking () in the box next to your preferred answer

where appropriate.
2. Where comments are requested, please be brief and to the point.

3. For confidentiality, do not indicate your name on to the questionnaire.
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SECTION A: DEMOGRAPHICS

1. What is your age?

[ ]20-30 [ J3140 [ Ja1s0 [ ]Aboveso

2. Gender?

D Male |:| Female

3. What is your marital status?

D Single DMarried |:|Divorced DWidow DWidower

4. What is the highest level of education attained?

D Primary DSecondary DVocationaI training/CoIIegeDUniversity
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5. Do you possess a drivers license?

D No DYes

6. If the answer to the question above was yes, what class of license do you posses?

7. Are you affiliated to any transport regulatory institution or body?

|:| No |:| Yes
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8. What are your years of experience?

[ 112 134 Llas [lavoves

SECTION B : CUSTOMER BASE SUSTAINERBILITY

Please answer the questions by indicating a tick () on your level of agreement with the following
statements on a scale between 1 and 5, where 1=strongly agree, 2 = agree, 3 = neutral, 4 = disagree and

5=strongly disagree

9. There are specific areas of operation D D D D D

10. For customer base to be generated there is need for specific strategies D D |:| D D

1 2 3 4 5

L0 D

11.Technology plays a role in the rate of business generation
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12. There is a specific customer base D D |:| |:| |:|

13. Private truck / taxi transport business in Choma is self regulated D D |:| |:| |:|

SECTION C: TRANSPORT BUSINESS POSIBILITIES

Please answer the questions by indicating a tick (V) on your level of agreement with the following
statements on a scale between 1 and 5, where 1=strongly agree, 2 = agree, 3 = neutral, 4 = disagree and

5=strongly disagree.

1 2 3 45
HEEREREEE

14. There are favourable policy conditions that promote or encourage

the private business.
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15. The transport business in Choma is a perfect competition.

16. Most transport businesses are privately owned.

17. There are definite and obvious routes of operation.
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1 2 3 45

HEE NN

1 2 3 45

L0 O i

1 2 3 45

HEEE NN



SECTION D: DECLINE OR INCREASE OF RATE OF BUSINESS

18. Is the taxi/truck transport business seasonal?

19. If yes, explain why and which period is considered peak time?

20. What is the monthly projected income?

[ ] k1000 - k2000 k3000 - k4000 || k5000 k6000 [ Above k6000
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21. What hinders the taxi/private truck business from being profitable?

22. What measures could be considered for the transport business to be improved ?

THANK You!l
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APPENDIX D: GANT CHART

Activity
Literature
review
Proposal

writing

11

12

13

14

15

16

17

18

19

20

Proof read

proposal

research

instruments

Data

collection

Data

analysis

Drafting

dissertation

Proof read

Dissertation

Key: Weeks represented in numbers
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APPENDIX E: ETHICAL CLEARANCE

UNIVERSITY OF ZAMBIA BIOMEDICAL

RESEARCH ETHICS COMMITTEE

Telephone: +260 Ridgeway Campus
977925304 Telegrams: P.O. Box 50110
UNZA, LUSAKA Lusaka,
Telex: UNZALU ZA Zambia E-mail:
44370 Fax: + 260-1- unzarec@unza.zm
250753

Federal Assurance No. IRB00001131 of NHRAR-REC No 2021-05-
FWAO00000338 IORG0000774 0002

15" May, 2023

Your REF. No. 3798-2023

Mr. Peter Mapalo Musonda,

University of Zambia,

School of Humanities and Social Sciences,
Institute of Distance Education,

Lusaka.

114


mailto:unzarec@unza.zm

Dear Mr. Musonda,

RE: A COMPARATIVE STUDY BETWEEN PRIVATE TRANSPORT TRUCK BUSINESS

AND TAXI BUSINESS IN CHOMA (REF. NO. 3798-2023)

The above-mentioned research proposal was presented to the Biomedical Research Ethics
Committee on 15" May, 2023. The proposal is approved. The approval is based on the following
documents that were submitted for review:

a) Study proposal

b) Questionnaires
c) Participant Consent Form
APPROVAL NUMBER : REF. 3798-2023

This number should be used on all correspondence, consent forms and documents as

appropriate.

e APPROVAL DATE :15™ May 2023

e TYPE OF APPROVAL : Standard

e EXPIRATION DATE OF APPROVAL : 14™ May 2024
After this date, this project may only continue upon renewal. For purposes of renewal, a
progress report on a standard form obtainable from the UNZABREC Offices should be
submitted one month before the expiration date for continuing review.

e SERIOUS ADVERSE EVENT REPORTING: All SAEs and any other serious
challenges/problems having to do with participant welfare, participant safety and study
integrity must be reported to UNZABREC within 3 working days using standard forms

obtainable from UNZABREC.
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e MODIFICATIONS: Prior UNZABREC approval using standard forms obtainable from the
UNZABREC Offices is required before implementing any changes in the Protocol (including
changes in the consent documents).

e TERMINATION OF STUDY: On termination of a study, a report has to be
submitted to the UNZABREC using standard forms obtainable from the

UNZABREC Offices.
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e QUESTIONS: Please contact the UNZABREC on Telephone No. +260977925304 or

by e-mail on unzarec@unza.zm.

e OTHER: Please be reminded to send in copies of your research findings/results for our
records. You are also required to submit electronic copies of your publications in peer-
reviewed journals that may emanate from this study. Use the online portal: unza.rhinno.net

for further submissions.

Yours sincerely,
N a—

Sody Mweetwa Munsaka, BSc., MSc., PhD
CHAIRPERSON
Tel: +260977925304

E-mail: s.munsaka@unza.zm
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APPENDIX F: TABLE OF CORRECTION

No. | Comment Has Details on how comment has
comment been addressed
been
addressed
(Yes/No)

The study is qualitative but the data Y The methodology of the study
analysis methods are quantitative. was changed to mixed method.
Introduction needs to address issues Y The introduction in 3 paragraphs

as follows in 3 paragraphs: addressed the following:
a. What is the issue at hand? What are a. Issue at hand and research
the gaps or research questions questions

b. What have other researchers found b. What other researchers

on the subject ( globally ,regionally have found on the subject.

and locally if at c. The intention to be
all) achieved at the end of the
¢. What do you intend to achieve in study.
your study?

The statement of problem should Y The statement of the problem was
highlight the difference in magnitude revised in order to address the
between the ideal ideal versus the existing situation.
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and existing situation.

4. | There is no study justification of the Justification of the study was
study. added.

5. | AIM should use a more general verb The aim was revised to a more
than “to determine”. general verb.

6. | The specific objectives are not very Obijectives were revised in order
SMART. The second objective is not to be SMART.
clear and can be
removed.

7. | The study can be done with 2 UNZA-Z0OU through the
objectives and the rest of the work supervisor disputed that a
dealt with in analysis. minimum of 3 objectives were

needed. .

8. | Explain your strategy for analysis as it The strategy for analysis was
is not enough to say “will be plotted explained.
in SPSS
software and data will be analysed
under correlation and regression.”

9. | The language in the information Language in consent form was
should address respondents and not corrected to address the
written as a proposal participant.

10| Are the businesses studied legal and Whether the businesses that were

officially registered in Zambia? This

studied were legal or not was
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may have impact

on the earnings and so forth.

highlighted.

11

Was the study already implemented
looking at the way some sections of

the proposal were

Language in some parts of the
proposal such as data analysis

was corrected to future tense

Written? denoting that the study was not
yet been done.
12| Explain how correlation and The use of correlation and

regression will be used for the kind of

data that you will collect.

regression in the study was

highlighted.

13| Dissemination plan for the results is Dissemination plan for results
missing. generated after the study was
added.
14| Attach supervisor’s CV. Supervisor’s CV was added

15

Remove the issue of participating
indirectly if someone does not want to
be in the study

leave them alone.

The issue of participating

indirectly was removed.

16

Remove issues of medical care and
parental signature on the consent form
as this may not

be affected by the study. Are any

participants going to be below 18

Issues of medical care and
parental signature on the consent
form were scrapped off.
Questionnaire and proposal study

scope was revised to state that
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years? participants should be above 18
years of age.
17| The information sheet and consent Information and consent form

form must also state that participants
are free to skip
questions that they may deem

personal or otherwise without penalty.

were revised to address that
participants were free to freely

skip questions without penalty.

18

There may be need to translate the
informed consent documents to
common local language

spoken in the study area.

This was not done because
the researcher was not conversant
with the local language spoken in

the area of study.

19

Provide space for thumb print on the

consent form.

Space for thumb print on the

consent form was added.

20

Change sampling method to suit a

mixed method research.

The sampling technique was
changed from purposive
sampling to simple random

method.

21

Remove numbers from objectives

The sample number was removed

from objectives.
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APPENDIX G : CONSENT FORM

UNIVERSITY OF ZAMBIA AND ZIMBABWE OPEN UNIVERSITY

POSTGRADUATE PROGRAMMES

INFORMED CONSENT TEMPLATE FORM

Title of the proposed study: A comparative study between private transport truck business
and taxi business in Choma, Zambia.

Investigator:

Name : Musonda Peter Mapalo

Institution: Masters Student under the University of Zambia Postgraduate
Contacts: 0973822795,email pmusonda808@gmail.com

Ndola, Kansenshi Extension House N0.5726,Kwacha road.

Background and rationale for the study:

Greetings!

My name is a Mapalo Peter Musonda, a final year student at the University of Zambia, in
conjunction with Zimbabwe Open University, doing a Master’s Programme in Business
Administration. This study is for participants above the age of 18 years old. Therefore, This is a
consent form explaining the study you are being asked to join. The title is ‘A Comparative study
between private truck and taxi business in Choma’ as highlighted above. Please feel free to ask

questions even after consenting to joining the study.
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Purpose:

The purpose of the study is to ascertain which form of transport business is more favourable to
venture in between Private truck and taxi business in Choma.

Seeing that there are primarily two transport businesses in Choma, the study intends to firstly
determine which transport form is more profitable to venture in . Secondly, the study also seeks
to find out what challenges that taxi and private truck drivers face and how do you suggest they
can be solved.

Procedures:

You have been asked to join this study because you meet the requirements for the study. With
your permission you will be asked questions about yourself. If you are not comfortable with any
question, you are free to skip the question you think is personal without any penalty.
Additionally, your answers will be recorded so I can refer back to the interview. If you agree, |
will proceed with the recording. You are free to ask for the recording to stop if you are not

comfortable.

Participants In The Study:

The participants in this study are registered or legal private truck and taxi drivers who are above
the age of 18, and are able to read and write in English. All in all participants will be 28 in

number.

Risks/Discomforts:
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There will be no risk to the participants in that information will be held confidential. For
instance, the research tools being provided carry instruction for you the participant not to
indicate your names thereby maintaining anonymity. Moreover, you will not be forced to join the

study.

Benefits:

Firstly, This study will provide information on which transport business is more favourable to
venture in. Secondly, the information that you anonymously give as the participant in terms of
the challenges you face as drivers with your permission will be shared with the taxi and truck
association of Choma and the Road Transport and Safety Agency in order to look into these

challenges and make your work better . You the participant will also be entitled to the results.

Alternatives:

You will not be forced to take part in the study. If you agree to take part in the study but decide

not to continue at any point, you will not be affected in any way and are free to withdraw. You

either choose to be in the study or not to.

Cost:

Participating in the study is free of charge, therefore, there is no participating fee.

Compensation for participation in the study:

There will not be any compensation for participating in the study because data will be collected

voluntarily. .
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Reimbursement:

There will be no re-imbursement for participants in the study. Never the less, refreshments will

be provided costing not more than k25.

Questions:

As the participant, you are free to ask questions before, during and after the interview. Should
you wish to contact me after the interview concerning the study you can do so on
+260973822795.

Questions about participants rights:

You are free to speak concerning your willingness to Participant in the study. Also, as the
interviewer, | will ensure to answer any question you may have concerning the study and keep
you anonymous.

Statement of voluntariness:

Participation in the study is voluntary. All information given will be confidential. Should you

choose not to participate in the study, this will not hinder you in any way or from participating in

future studies.
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Confidentiality:

The results of this study will be kept strictly confidential, and used only for research purposes.
My identity will be concealed in as far as the law allows. My name will not appear anywhere on
the coded forms with the information. Paper and computer records will be kept under lock and
key and with password protection respectively.

The interviewer has discussed this information with me and offered to answer my questions. For
any further questions, | may contact the Chairperson, UNZABREC on the following

details

STATEMENT OF CONSENT/ASSENT

........................................................................... has described to me what is going to be done, the
risks, the benefits involved and my rights regarding this study. | understand that my decision to
participate in this study will not alter my usual medical care. In the use of this information, my
identity will be concealed. | am aware that | may withdraw at anytime. | understand that by
signing this form, | do not waive any of my legal rights but merely indicate that | have been
informed about the research study in which | am voluntarily agreeing to participate. A copy of

this form will be provided to me.

Name:.....ooovvvviiiieiieen, Signature of participant .......................... Age....oovviiinnl.
Date (DD/MM/YY)...oiiiiiiiiiiiiiiiieen

Or
Name:....cooovveiiiiiiiiiinn. Thumb print of participant..........cccoeceeverieneinennens Date
Name of Witness.........ccooeviviiiiiiiiiiiiiinninnn Signature of Witness...............coovvviinennn..
Date (DD/MM/YY). .ot
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Name...oooiiiei e, Signature of Interviewer

If you have any further questions please contact the University of Zambia Biomedical Research
Ethics Committee

Telephone: +260977925304 Ridgeway
Campus

Telegrams: UNZA, LUSAKA P.O. Box 50110
Telex: UNZALU ZA 44370 Lusaka,
Zambia

Fax: + 260-1-250753
E-mail: unzarec@unza.zm

Assurance No. FWAQ00000338 IRB00001131 of IOR G0000774
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