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ABSTRACT

This study was an assessment of the role of social media in influencing self-awareness among the pupils at Nkeyema Secondary School in the Western Province of Zambia. It is postulated that an individual’s self-image is a definite structure composed of conclusions of drawn from one’s feelings about oneself that are deeply rooted in the conscience and the subconscious mind. The main objective of the study was to study the influence of social media on the way pupils at Nkeyema Secondary School understand themselves, and how this self-awareness affects their behaviour. To arrive at the qualitative and quantitative data, the study used qualitative and quantitative methods. The study population included all 550 pupils and educational personnel at the school under study. Of this population, the study sampled 100 pupils by simple random and purposive sampling procedures. The qualitative data was analysed using open coding, while simple descriptive techniques and the chi-square were used to analyse the quantitative data. The study established that self-awareness is a learned attribute. The study also established that one’s self-concept is dependent on the conditions of worth that one has learned from interacting with others. One of these conditions is the medium for communication. Findings showed that social media is a very popular mode of communication through which the respondents interact and learn about themselves and about others. The study further established that social media has an influence on self-awareness because of its capacity not only to alter but also to direct the way an individual perceives himself or herself. Further, the study proved that social media has influenced the behaviour of the youths, especially with regards to the desire to confirm to what is perceived to be trending. The study has noted that the Government is in the process of introducing to Parliament, a series of Bills aimed at regulating the social media. The study recommends that without curtailing the fundamental rights and freedoms of the pupils, these laws must be enacted to make social media safe from all forms of abuse that can lead to the creation of a wrong self-image. 
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CHAPTER ONE: INTRODUCTION
1.1 Overview

This chapter presents the framework of the research project. Beginning with a background, this chapter explores the purpose of the study which was to explore the influence of social media on self-awareness among the pupils at Nkeyema Secondary School. The research questions in the study were derived from the objectives that are also articulated herein. The significance, and purpose of the study is also given. The theoretical framework that guided the study is based on Carl Roger’s (1942) postulation on the concept of self. Finally, the delimitation of the study and a definition of key terms is given.

1.2 Background

The research intended to study the role of social media in influencing self-awareness among the youth at Nkeyema Secondary School. Nkeyema Secondary School is in Nkeyema district of the western province in Zambia. Nkeyema was established as a district in 2012 when it was partitioned from Kaoma. It borders Mumbwa district on the East, Kasempa on the North, Kaoma on the West and Luampa on the South-west. According to the Central Statistics of Zambia, the 2010 Census of population put the population of this district at 42 170. The 2017 estimate puts the population at 47 333. As in other parts of Zambia, the majority of this population comprise of youths under the age of 35. This is the population that is said to be more active on social media.

One of the goals of counselling is arriving at wholeness of personality which may be achieved when the client is fully aware and present to the self. According to George Manalel (2006) self-awareness, which is an individuals’ understanding of oneself, is important for a healthy personality development. It involves the awareness of one’s own unconscious perceptions, feelings, needs, desires and expectations. Carl Rogers (in Nelson-Jones; 2001) argues that people have the capacity to guide, regulate and control themselves, provided certain definable conditions exist. Rogers further argues that when there are experiences that are incongruent (inconsistent) with an individual’s self-concept, it often leads to feelings of being threatened, anxiety, confusion or inadequacy. 

One’s self-concept is largely influenced by the definable conditions that make actualization possible. One of these definable conditions is communication. Among the youths, the most common way of communication is social media.

According to Joseph Turow (2010), social media refers to internet sites that allow people to create networks of acquaintances and friends and to share their writings and audio-visual materials with them. The most popular of such sites include Facebook, MySpace, YouTube, Twitter, LinkedIn, WhatsApp, Viber, and Imo.  These sites are mostly used by youths and have an influence on their self-perception and their perception of the world. Ultimately it influences the individual’s attitude and behaviour. This is because human beings are by nature social beings whose behaviours are shaped largely by their inert interest to interact with friends and family. This interaction is carried out either through non-verbal or verbal communications. Verbal communication is done by a face-to-face discussion or through a medium when such a face-to-face encounter is impossible. According to Defleur and Dennis (1994), a medium is a device for moving information through time and space, which can be as simple as a carving on a stone or as sophisticated as a satellite-linked television system. One medium that has witnessed a tremendous growth in the past twenty years is the use of information and communication technologies. This development has given rise to extensive use of social media as an effective way of sharing information and communicating with others, as such, having a significant influence on an individual’s self-awareness. 

Social media as one of information and communication technologies is a medium through which the youths at Nkeyema Secondary School interact with their environment. However, what was not known was whether the use of social media affected self-image or self-awareness among the youths at Nkeyema Secondary School.

1.3 Statement of the Problem

It is a fact that social media has contributed positively to the economic, social and political development of the nation (Turow, 2010); what was not known, however, was how social media influenced self-awareness among the pupils at Nkeyema Secondary school. It is for this reason that the study sought to find the role of social media in influencing self-awareness among the youths at Nkeyema Secondary School in Western Province in Zambia.  

1.4 Purpose of the Study

The purpose of this research was to assess the role of social media in influencing self-awareness among the youths at Nkeyema Secondary School in Western Province of Zambia.

 1.5 Study Objectives

The main objective of the research was to assess the influence of social media on the way pupils at Nkeyema Secondary School understand themselves, and how this self-awareness affected their behaviour. 

1.5.1 Specific objectives:

1. To examine the understanding of ‘self’ among the youths at Nkeyema Secondary School. 

2. To establish how self-awareness affects personality and behaviour among youths at Nkeyema Secondary School.

3. To study the effects of the conscious and the unconscious on personality and behaviour among the youths at Nkeyema Secondary School.

4. To determine the exposure, access and use social media among the youth at Nkeyema Secondary school.

5. To assess the influence of social media on behaviour change among youths at Nkeyema Secondary School.

1.6 Research Questions

The following were the main research questions in this study.

1. What is understood by ‘self’ among the youth at Nkeyema Secondary School? 

2. How does self-awareness affect personality and behaviour among youths at Nkeyema Secondary School?

3. What is the role of the conscious and the unconscious in the development of personality among the youth at Nkeyema Secondary School?

4. What is the exposure, access and use of social media among youths at Nkeyema Secondary School?

5. What is the influence of social media on behaviour change among youths at Nkeyema Secondary School?

1.7 Significance of the Study

This study was important not only for the pupils at Nkeyema Secondary School, but also for the whole Zambia especially in assessing the influence of social media on the behaviours of the youth. The research may contribute to the body of knowledge regarding behaviour change resulting from the influence of social media. 

The major beneficiaries of the study are the youth themselves and persons involved in youth counselling such as teachers, pastors, medical practitioners, Government and Non-governmental organizations dealing with the youth. The benefit will accrue as a result of awareness created by the study. 

1.8 Theoretical Framework

The study was guided by the Person-Centred Theory by Carl Rogers. According to Carl Roger’s (1942), the concept of self, which is the person’s picture of self and the self-evaluation of this picture, is a learned attribute. Carl Rogers argues that this development of the self-concept is influenced by an individual’s need for positive regard or approval especially from parents or primary caregivers. As the individual grows, he or she learns to internalize the sense of self-worth based on his or her perception of the regard received from significant others. Therefore, one’s self-worth is dependent on the conditions of worth that one has learned through interactions with significant others. 

This proves that interaction or communication plays an important role in the development of one’s self-concept. As such, the medium used for the communication that shapes one’s self-concept must have a role on the final product. 

Among the pupils at Nkeyema Secondary School, the interactions of the youth with the significant others, which is a condition for the development of self-concept, must in some way be influenced using social media. 

1.9 Delimitation of the Study

The study focused on the youths at Nkeyema Secondary School in Western province of Zambia, in the context of the role of social media in influencing self-awareness; hence it did not include pupils from other parts of the country. This site was chosen because the study intended to focus on new districts in rural Western Province of Zambia. This was with the mind that social media was a new phenomenon in the area which only received cell phone coverage in the last six years. 
1.10 Limitations of the Study

The study was limited by unwillingness of many pupils to participate, however, an adequate sample model was used to get as many youths and as accurate information as possible. The study was also limited in terms of empirical literature since few similar studies have been done in Zambia especially at Nkeyema Secondary School or even Western province. 

1.11 Definitions of Terms

Self-concept: According to Nelson-Jones (2001), self-concept is the self as perceived and the values attached to these perceptions, or what a person refers to as ‘I’ or ‘me’. Self-image or self-worth refers to what one thinks of oneself. It is composed of conclusions about the self that are drawn from one’s own experience.

Social perception: Social perception refers to what individuals gets to know about themselves based on other people’s reactions and the surrounding environment (Ndhlovu 2015).

Collective perception: According to Ndhlovu (2015), collective perception refers to what individuals get to know about themselves through deliberate comparisons with others.

Social Media: Joseph Turow (2010) has defined social media as internet sites that allow people to create networks of acquaintances and friends and to share their writings and audio-visual materials with them.

Counselling: According to Brammer, Abrego and Shostrom (1993), counselling is the process concerned with assisting people function normally to achieve their goals or function more effectively. It is educational, preventive, vocational, supportive, situational, problem solving, conscious awareness, developmental, and short term.

Behaviour: Behaviour refers to how an individual act or conducts himself or herself. It is a function or product of the interaction of the heredity and the environment (Ndhlovu, 2015).

Conscious and Unconscious: According to Ndhlovu (2015), these are key to understanding behaviour and the problem of personality. The unconscious is the sum total of what an individual has experienced, felt and learnt in life. It stores up all the memories and repressed material. The conscious on the other hand, is what an individual is thinking or experiencing at any time of his or her life (Manalel, 2006).

Personality development: According to Nelson-Jones (2001), personality development can be fully actualized when the individual is exposed to unconditional positive regard.
1.12 Summary

This chapter highlighted the central focus of this study, which was the influence of social media of self-awareness among the pupils at Nkeyema Secondary School. It focused on the background, statement of the problem, purpose of the study, the objectives, significance of the study. This chapter has also included are the limitation of the study, delimitation, theoretical framework and operation definition of terms. The next chapter focuses on the review of the literature related to the study. 

CHAPTER TWO: LITERATURE REVIEW
2.1 Overview

This chapter discusses literature pertinent to this study. The literature review is presented using themes engendered from the study questions.  As such, the first discussion is on the understanding of the ‘self’; its development, how it is open to change, and how it is affected by the context of an individual. After this the literature on how self-awareness affects human personality and behaviour is analysed. The third section discusses the effects of the conscious and the unconscious on personality and behaviour. Finally, literature on the role of social media in influencing self-awareness and behaviour change among youths is discussed. 

According to Carl Jung (in Nelson-Jones, 2001), awareness of oneself is the basis of all positive human endeavours and interactions. For him, this knowledge is the premise on which the notion of self-development is predicated. Self-development entails meaningful interactions with other; influencing and being influenced by them. Such interactions or communication is carried out through various mediums. Social media is one such mode of interaction.

The past two decades have witnessed a robust increase, among the youth, in the use of technology for making interpersonal connections. The number of youth, some as early as primary school, who own cell phones is on the increase. Most of these phones support internet access, thereby providing a readily available platform for social networking. According to Bryant, Sanders-Jackson, and Smallwood (2006), social interactive technologies such as instant messaging and text messaging, are beginning to redefine the social networks of today’s youths. 

2.2. Conceptualization of Self

The self is the expression of the unity of personality as a whole, encompassing both the conscious and the unconscious (Nelson-Jones, 2001). Morin (2011) argues that conceptualization of one’s self is on two levels. First it is having a clear perception of one’s own personality; that is, one’s strengths, weaknesses, thoughts, preferences, goals, attitudes, sensations, intentions, perceptions, beliefs, motivations and emotion. Second it is the understanding of how one is perceived by others. The later, according to Baumeister (2005:7), comes about through “anticipating how others perceive you, evaluating yourself and your actions according to collective beliefs and values, and caring about how others evaluate you.” Mayer, Salovey, and Caruso, (2004) refers to the anticipation of how one is perceived by others as ‘other awareness.’ 

In like manner, Fejfar and Hoyle (2000), made a distinction between public and private self-awareness. Public self-awareness, they argue, is the awareness of oneself from an imagined perspective of others (for instance, when standing in front of an audience), while private self-awareness is the awareness of oneself from a personal perspective. The effect of private and public self-awareness on the behaviour of an individual can be twofold. Private self-awareness often results in the development of behaviours that reflect personal attitudes like values and needs, while public self-awareness may cause behaviour to become more consistent with societal expectations (Froming, Walker and Kopyan 1982).

As the foregoing scholars have argued, societal expectations influence how an individual conceives of himself or herself. What remains to be known is whether social media is part of a societal expectation or a medium for public self-awareness that influences how the pupils at Nkeyema conceive of themselves.

2.2.1 Development of Self-awareness

According to Brownell, Zerwas and Romani (2007), after the first six months of life, human beings begin to develop the ability to distinguish themselves as independent and objective entities. It begins when a child is able to identify the self as a being who is distinct from the rest of the environment (Kircher and David, 2003). This is seen through the ability to recognize oneself in a mirror, self-referential pointing and expression of self-conscious emotions (Lewis and Ramsay, 2004). Prince and Alexander (2017), contend that after this stage, the child begins to develop awareness that his or her inner experience of the self is not what everyone else sees as his or her external objective self. Often it results into a discrepancy between what one subjectively experiences and how others objectively view him or her. It is this that results in the distinction between private and public self-awareness as discussed above. 

At the age of responsibility (adulthood), an individual learns to accept that self-awareness is not about disinterring some dark secret information about oneself but having a clear and realistic perception of who one is. According to the CFA Institute (2018), self-awareness in this sense is a process that begins with self-exploration or the gaining of a deeper understanding of one’s own values, interests, motivations, skills, personality traits, and lifestyle preference.

As Morin (2011) argues, self-exploration as the state of actively identifying, processing, and storing information about the self is distinguished from self-consciousness. The latter is the processing of incoming stimuli from the environment without explicitly knowing that one is doing so. To the contrary, self-awareness comes with reflection on the experience of perceiving and processing the stimuli.  It could be a reflection on one’s own past, future, or it could be a focus on one’s own emotions, thoughts, personality traits, preferences, goals, attitudes, perceptions, sensations and intentions (Morin, 2011).  Such an exploration should be with the view that the self is always open to change, contextual, multiple, and that there is no self without others. 

Behaviourists argue that self-exploration leads to the formation of a self-concept, which eventually leads to self-awareness. According to Chris (2012), this process of discovering more about who one is does not end at a specific end point since it would imply that there is a static and fixed personality. Rather, a better understanding of oneself can lead to the possibility of doing things differently, looking afresh at certain realities, moderating engrained responses, and enhancing relationships with others (Rose, 2012). As such, self-awareness does not lead to people wiping out their former selves in order to start with a blank sheet, but rather to acknowledge that every aspect of personality has the capacity to transform.  According to Gallwey (2000:324), “Self-awareness is not a destination point, but rather an emerging process where one continually comes to understand his or her unique talents, strengths, sense of purpose, core values, beliefs and desires.” 

The context within which the question of ‘who am I’ is asked is an integral part in the process of the exploration for self-awareness (Rose 2012). Rose (2012) further argues that the context in which self-awareness is asserted involves not only the immediate physical and psychological environment, but also the cultural, historical, economic, political, religious and social landscape within which the question of ‘who am I’ has meaning. It is impossible to separate one’s self-identity from the society, culture and time within which one is located. One can only learn about oneself within these contexts. As such, the more one grasps his or her context, the better he or she understands him or herself (Rose 2012). Rose divides the context of self-awareness in two aspects. The first which he calls the big picture involves “political systems, historical movements, physical environments, intellectual currents and globalized economies” (Rose, 2012:5). The second aspect of context is the personal level which “involves our relationships with others and the communicative network that connects us together” (Rose, 2012:5). These two are intimately linked and act to provide the space through which self-exploration is conducted.

Rose (2012) postulates that in most western cultures, there are propensities of viewing an individual or the ‘self’ as a unitary. That is to be is to exist with a consistent pattern of emotions, thoughts and behaviour. This fact enables people to gain stability, containment, attachment and security of life. As such, it is possible to make reasonable predictions of the present and future behaviours because of this value of the value of consistency in behaviours and relationships (Rose 2012). 

However desirable and essential this unitary or consistency in the postulation of ‘self’ is, experience has shown that human beings are not static, nor can they be boxed or compartmented into fixed and predictable behaviours (Richard Worsley, 2012). Rose (2012) argues that human beings are innovative, imaginative, and creative in seeking for new solutions to old problems, new pathways excitement and stimulation. The essential paradox to human life, he argues, is the fact that human beings have contradictory needs and desires, making it difficult and problematic to hold on to the unitary self as postulated by the western cultures (Rose, 2012).  People do not think, act or even feel the same in every situation thereby revealing multiple aspects to the self.

The other aspect of self-exploration that leads to self-awareness is the postulation that there is no self without others. Self-awareness refers to being awareness of one’s own being, actions and thoughts. It also implies awareness of how one relates with others he or she can adjust his or her behaviours based on his or her interactions. As the popular adage states; no man is an island. Rose (2012) correctly postulates that although self-awareness might sound like a solitary pursuit, it relies upon others. “To become aware of oneself involves becoming aware of all the others who have been and who are part of us, for we are created in and through relationships” (Rose, 2012:87). Tom Warnecke (2012) argues that although the western culture promotes and values the individual above the society, autonomy and independence over heteronomy and dependence, there is always a fear of isolation. There is always need to feel attached, to belong and to experience intimacy (Rose, 2012); for the “‘self’ develops in and through relationships, and self-awareness grows in the same way,” (Rose, 2012:7).

As has been argued above, the development of self is always open to change, it is contextual, it is not unitary, and it is affected by other people. However, what is not known is how the environment influence the understanding of the self among the pupils at Nkeyema Secondary School. It is for this reason that the first research question is what is understood by ‘self’ among the youth at Nkeyema Secondary School?

2.3 How Self-awareness affects Personality and Behaviour

According to Williams (2018), key areas of self-awareness include personality traits, personal values, emotions, habits and the psychological needs that drive behaviours. He argues that understanding one’s personality helps in finding situations in which one will thrive and avoid situations in which one will experience stress (Williams, 2018). Further Williams argue that self-awareness help individuals know their personal values. Such focus on one’s personal values through self-awareness helps the individual accomplish what he or she considers most important. As such, one’s personality and behaviour can be formed by awareness of one’s needs, emotions, and self-aspects as a result of self-criticism.

Williams (2018) argues that human needs cause motivations; and when they are not satisfied, they can cause frustration, conflict and stress. As such, needs have an effect on one’s personality and behaviour. As Abraham Maslow (in Richard Nelson-Jones 2001) posits, there are a variety of psychological needs that drive human behaviour. These needs include the need for esteem, affection, belonging, achievement, self-actualization, power and control. Self-awareness helps identify which of the needs are pertinent to the individual and hence have the strongest influence on his or her behaviour (Williams, 2018). At the same time, awareness of these needs helps to understand how they affect one’s interpersonal relationships. For instance, when one has a high need for power or status, they should be aware of their incessant need for respect and recognition will affect their relations with others.

Emotional self-awareness which is one of the facets of emotional intelligence is another area of self-awareness that affects an individual’s personality and behaviour. According to Ashkanasy and Dasborough (2003), emotional intelligence has been identified as an important component of self-awareness. Emotional intelligence is “the individual’s ability to motivate oneself and persist in the face of frustrations; to control impulses and delay gratification; to regulate one’s moods and keep distress from swamping the ability to think; to empathize and to hope,” (Goleman, 1995:34). Golemann (2001) argues that there are four essential dimensions of emotional intelligence; self-awareness, social awareness, self-management and relationship management. Self-awareness in this context envisages emotional self-awareness, accurate self-assessment and self-confidence. This refers to the understanding of one’s own feelings, what causes them, and how they impact one’s thoughts and actions (Williams).

Ancient philosophers such as Socrates, Plato and Aristotle observed that one of the greatest distinguishing factors between human beings and other animals is the capacity to reflect on their own lives or of ‘self-criticism’ (Stumpf, 1966). In other words, it is the capacity not only of being conscious of one’s own existence, but also of being critically aware of one’s thoughts, feelings and behaviour (Lynn 2009). This ability enables people to alter their behaviours, perceptions, attitudes and beliefs to become better individuals (Prince and Alexander, 2017). As such, personality and behavioural consequences of self-awareness derives from the individual’s capacity of ‘self-criticism.’ As Morin (2011) postulates, self-awareness can result from focus on certain self-aspects such as self-esteem, self-evaluation, self-regulation, self-conscious, self-efficacy, sense of agency, theory of mind and self-talk. These self-aspects are critical areas of one’s personality and behaviour that result from self-criticism.  A research on Self-regulation and the executive function of self in by Baumeister and Vohs (2003) concluded that changes in one’s behaviour, resisting temptations, or filtering of irrelevant information is dependent on self-awareness. In like manner, Mikulas (1986) proposes that in order for cognitive-behaviour change to take place, there is need to be aware of what self-aspects need to change. 

The scholars reviewed above have revealed that a person’s needs, emotions, and capacity for self-criticism influences his or her personality and behaviour. This conclusion is true for the individual contexts of the reviewed scholars. However, what still remained unknown was whether the same conclusion was true for the pupils at Nkeyema Secondary School, hence the second research question was how does self-awareness affect personality and behaviour among youths at Nkeyema Secondary School?

2.4. The role of the conscious and the unconscious in the development of personality 

Behaviourists (Mead, 1934; Duval and Wicklundm 1972; Carver, 2002; Silvia and Duval, 2001) have argued that there is a relationship between an individual’s state of mind (consciousness or unconsciousness) and one’s self-awareness. The conscious mind is what one is aware of at a given time; it is the voice in one’s mind, one’s personal identity or his or her thinking mind (Friedman, 2010). The conscious works in a logical and rational pattern in processing the order of things so that they can be understood. On the other hand, the unconscious mind is the ‘irrational’ part of the mind from where imagination comes from (Friedman, 2010). It is the realm of emotions that has developed over the years through an individual’s interactions with his or her environment. 

Duval and Wicklund (1972) hold that there is a distinction between focusing attention outward toward the environment (consciousness) and inward toward the self (self-awareness). It is assumed that to direct attention outward (consciousness) or inward (self-awareness), an individual need to be awake, if not the individual will be said to be unconscious (Morin, 2005). Morin (2005) further posits that unconsciousness is the state, like comatose or sleep, in which there is no processing of information (either from the environment or from the self) and responding to stimuli in one’s environment; while consciousness on the other hand, is the state of being awake and processing information in the environment and responding to stimuli. In the state of conscious, the individual “directly experiences perceptions, sensations or thoughts without being aware that such perceptual and mental events are taking place,” (Morin, 2005:2). A state in which the individual interacts with others or with objects; talking, walking, or thinking “without monitoring these activities,” (Morin, 2005:2). 

In relation to being conscious, self-awareness refers to “the capacity to become the object of one’s own attention,” which occurs when an individual focus on the internal (becoming reflective or processing self-information) rather than the external environment (Morin, 2005). In this way, the individual is awake to the self, and is aware of experiencing specific mental events, radiating particular behaviour and possessing particular characteristics. 

Regarding the effects of the conscious and unconscious on personality and behaviour, Manalel (2006) states that the unconscious, as the sum total of what an individual has experienced, felt and learnt in life, represents the entire genetic and spiritual capabilities of an individual. It encompasses the stored-up memories and repressed material of the mind, heart, body and spirit that act as a vast reservoir of wisdom to guide the conscious. The two, therefore, work in a rhythmic dialogue and have a great influence on the life of an individual. Despite this extensive literature, the effects of the conscious and the unconscious on personality and behaviour of the pupils at Nkeyema Secondary School still remain unknown.

2.5 The Role of Social Media in Influencing Self-awareness and Behaviour Change among Youths

Like urbanization and globalization, digitalization has already changed the world. One of the outcomes of digitalization is the use of social media. According to Kangas, Toivonen and Bäck, (2007), social media refers to applications that are either completely based on user generated content or in which user generated content and the actions of users play a substantial role in increasing the value of the application or service. Boyd (2008) identifies multifarious genres of social media such as groupware, online communities, peer-to-peer, media sharing technologies and networked gaming. Other genres include instant messaging, blogging, micro-blogging, forums, email, virtual worlds and social network sites. These genres help people to organize, search, annotate, share, and contribute to contents in a cooperative method (Parra-Lopez, Bulchand-Gidumal, Gutierrez-Tano and Diaz-Armas, 2011). 

There is consensus among researchers that some key features of the social media differentiate it from traditional media. The major characteristics of social media include wide reach (audience), high accessibility, rapid communications and interactions, and constant updating at an economical price (The Social Media Guys, 2010). Social media also offers information in bigger volume and higher speed, as well as in diverse formats such as video for visual communication and emotional, interactivity two-way communication, horizontal links and the like (Nag 2011). It is also decentralized and open to individual control (Tsfati and Weimann, 2002; Weimann, 2006). Conway (2007) believes that social media offers the possibility to research or post information in degrees of anonymity, and under little government surveillance or control, in this way enabling information to reach anywhere and at any time. 

Another characteristic of social media according to Brussee and Heckmen is that although people are considered as consumers of the various platforms, they greatly participate in the production of the content. This is because on social media, people are not only passive recipients of the information shared but they also generate content as well as have the ability to choose which form of social media corresponds to their interests. As a result, there is a rapid proliferation of the use of social media which is touching almost every sphere of human life such as political, economic, religious, and social-culture aspects. 

According to Allcott and Gentzkow in their article Social Media and Fake News in the 2016 Election (2017), American democracy has been buffeted by changes in media technology. Recent evidence shows that about 62% of adults in the USA get news on social media (Gottfried and Shearer 2016). In the 2016 elections, it is believed that social media had a significant influence in shaping the opinion and informing the decision of electorates.  Parkinson (2016), Read (2016), and Dewey (2016) have argued that, Donald Trump would not have been elected president were it not for the influence of social media. 

Study has also shown that social media played a hand in the Arab Spring. Facebook was used to mobilize, Twitter was used to coordinate the protests while YouTube was used to tell the world in what Mohamed Arafa (2016) calls ‘cyberactivism’. The Arab Spring was a series of revolutionary anti-government protests and demonstration which begun in Tunisia on December 17, 2010 and spread to parts of North Africa and the Middle East. According to Badoura (2013), social media was an essential tool impacting the way in which the Arab Spring occurred. Social media sites like Facebook were used to display pictures of the alleged cruelty of the government in order to insight people into revolting. At the same time, social media was used to relay information on planned times for the protests, as well as the venues. 

Economically, according to Yu Qiao (2008), social media sites like YouTube, Facebook, and MySpace accounted for 6% of all online retail traffic. A research targeting five international fashion companies based in Sweden (Bik Bok, River Island, Monki and Vero Moda) reveals that the use of social media is vital for marketing since it provide them direct contact with customers, helps them attract new customers, and helps them get to know their market.

According to Stewart Hoover in a presentation entitled “Religion and the Media in the 21st Century” (2012), religions are changing and much of this change can be attributed to the media. Hoover (2012) argues that religions are being remade through their interaction with modern media such as social media. He postulates that the Islamic Revolution in Iran (where a once secular majority Muslim state fell in a revolution based on religion) and the emergence of the movements called neo-Evangelicalism and neo-Pentecostalism have benefited from the use of social media for their spread and influence. In the USA, it is argued that the rise of Pentecostalism to prominence has been largely due to “the incorporation of the media and commercialism into its worship and other practices,” Hoover (2012:28). 

According to Steve Lowisz (2014) social media has become a part of everyday life. Thought-leaders and opinion makers now turn to the web to influence others and have their voices heard. Through social media, organizations and individuals are reaching audiences and influence today’s culture such as pop culture, religion, politics and philanthropy (Lowisz, 2014). 

The above research result shows that social media has had an influence in shaping everyday life within the parameters of the respective studies. However, there is still a knowledge gap on how social media influence self-awareness among pupils at Nkeyema Secondary School in Zambia. 

2.6. Summary

The literature reviewed show that although a study was conducted on the influence of social media on youth behaviour, it still remained unknown as to how social media influenced self-awareness among the pupils at Nkeyema Secondary School in Western Province of Zambia.

The next chapter will discuss the research methodology that this study employed in establishing the influence of social media on self-awareness among the pupils at Nkeyema Secondary School. 

CHAPTER 3: METHODOLOGY 
3.1 Overview

This chapter discusses the methodology and research design that was employed in studying the role of social media in influencing self-awareness among pupils at Nkeyema Secondary School. It analysed the research methodology, research design, target population, sampling strategy, data collection instruments and the process and analysis of the data, which was utilized in the study. Wiersman (1996) defines research methodology as the approach by which data is extracted so as to be clearly understood. Dawson (2013) adds that methodology is a guideline, a system or a framework used for solving a problem or generating answers to a research problem. As such, it is a scheme, an outline or a plan for collecting, measuring and analysing data. 

3.2 Research Method

According to Mouton and Marais (1990) and Msabila and Nalaila (2013), there are three general approaches to research in the social sciences field; quantitative research, qualitative research and mixed method research. A quantitative approach, which is also known as the structured approach, is one in which the process of inquiry aims at determining the extent of a problem, issue or phenomenon by quantifying the variations (Dawson 2002), while a qualitative research or an unstructured approach, is often a descriptive approach that is concerned with the subjective assessment of attitudes, opinions and behaviours (Kothari, 2004). According to Msabila and Nalaila (2013), the mixed method research is a type of design in which both the qualitative and quantitative approaches are integrated.

The qualitative research aims at giving a complete, detailed description in words, pictures or objects, while a quantitative research aims at clarifying features by counting and constructing statistical models to explain what is observed (Hurley et al, 2007). This study employed the mixed method approach. Hence, to collect qualitative data, the researcher used interview schedules, observation techniques and focus group discussions, whereas in order to collect quantitative data,  questionnaires were used.  

The leaning towards the qualitative approach was because the qualitative research is a method of understanding meaning and patterns of behaviour (Denscombe, 2003). In like manner, Leedy (1993) states that it is an inquiry process of understanding a social or human problem based on building a holistic picture. Such a picture is formed by reporting detailed views of a smaller number of informants after an inquiry conducted in their natural setting (Leedy, 1993).

3.3 Research Design

Leedy (1993) explains that a research design involves planning, organizing, collecting and analysing data for the provision of answers to such questions as: what techniques will be used in data collection? What sampling strategies will be employed and how will time and costs constraints be managed? The approach proposed for use in this study was the descriptive survey design in order to gather data relating to the role of social media in influencing self-awareness among the pupils at Nkeyema Secondary School. 

A descriptive survey aims at describing the distribution of a phenomenon in a population to establish facts that are presented in terms of percentages and frequencies (Saunders et al 2003). Such surveys have a broad appeal for planning, monitoring and evaluation of policies (Saunders et al, 2003). Price (2001) further adds that a descriptive research design produces data that is holistic, descriptive in depth and rich in detail.

3.4 Justification for the Choice of Research Design 

Using the descriptive research design allowed the researcher to gather data directly from the pupils in their natural environment to study their attitudes, views and comments on their day to day interactions with social media (Leedy, 1993).. The research, which is explorative in nature, demanded that the participant’s views, understanding, interactions and experiences be considered in the construction of situational knowledge of the role of social media in influencing self-awareness. 

3.5 Target Population

Kombo and Tromp (2006) postulates that population in study refers to a group of individuals, objects or items from which samples are taken for measurement, while Mugende et al (2003) affirm that it is a group of individuals or objects that have the same form of characteristics. It is therefore the specific group of people who possess the characteristics of interest or of relevance to the study. The population for this study, upon whom the study intended to draw its conclusions (Babbie, 1995), was all pupils and educational personnel at Nkeyema Secondary school. There were five hundred and nineteen (519) pupils at Nkeyema Secondary School, divided into two hundred and sixty-four (264) boys and two hundred and fifty-five (255) girls.
3.6 Sampling Size and Techniques

The target study sample for this research was 100. The pupils were chosen because they are the group with relevant data for the study. The sample size of 100 was based on principle of representativeness. Since the population was 519, 10% of it which is 51.9 or to the nearest 52 is considered representative enough. For study, 100 sample size is well about the expected 52 which makes it more than adequate for the study.   
3.7 Sampling Procedure

Stratified random sampling was used to select the pupils for the research. According to Muchengetwa, Chakuchichi and Badza (2010:39), “a stratified random sampling is a sampling procedure where the population is divided into non-overlapping groups called strata and a random sample is selected from each stratum.” For this study, the pupils were first divided into grades as the non-overlapping strata. From each of the five grades, 20 pupils were randomly selected as the study sample.

3.8 Nature Participants

3.8.1 Gender Distribution 

The study sought to determine the gender distribution of the respondents. The majority were female (58%) while the male respondents were only 42% of the total study population as shown in Figure 1 below. This gender imbalance did not affect the research since the research questions were not gender sensitive. Figure 1

3.8.2 Distribution of Respondents by Age

Among the one hundred respondents in the study, there were four (4) different age groups (categories) which are grouped as follows; 10-14 years, 15-19 years, 20-21 and 22 + years. From the sample it is shown that twenty-six (26) respondents were of 10-14 years, fifty (50) respondents were of 15-19 years, fourteen (14) respondents were of 20-21 and ten (10) respondents were of 22 and above.  This information is presented in the pie chart in Figure 2 below, showing that the most pupils who responded were 15-16 years giving a 50% of responses as compared to that of respondents in the age group of 22 and above giving a total percentage of 10% of responses, 

[image: image1.png]B 10-14YEARS
B 15-19 YEAR

1 16-19 YEARS
H 22 ABOVE





Figure 2 Distribution of respondents by age
3.9 Data Collection Procedures

Kombo and Tromp (2006) postulates that data collection aims at proving or refuting facts in the problem statement. As such, the aim is provision of a clear definition of the research problem, which in the case of this study is the fact that since the proliferation of social networking sites, several benefits in terms of education, communication and awareness have accrued to many youths especially in rural areas. However, there remain to study whether social media influence self-awareness among the pupils at Nkeyema Secondary School.  The table below indicates the type of instruments used and the type of data that was collected for the corresponding study question.
3.10 Research Instruments
	Question
	Type of instrument used
	Type of data collected

	1
	Questionnaire 
	Quantitative 

	2
	Interviews, Focus Group Discussion, Questionnaire 
	Qualitative and Quantitative

	3
	Interview, Questionnaire
	Qualitative and Quantitative 

	4
	Questionnaire 
	Quantitative 

	5
	Interviews, Focus Group Discussion 
	Qualitative and Quantitative 


An introductory letter from the University of Zambia was obtained for the commencement of this work. This letter was presented to the Head Teacher at Nkeyema Secondary School. The respondents were informed about the purpose of the study and their explicit consent was sought for their participation in this study. Confidentiality had been assured to the respondents, and they were urged to be as free and as honest as possible.

3.11 Data Analysis 

Data analysis refers to “examining what has been collected in a survey or experiment and making deductions and inferences. It involves uncovering underlying structures, extracting important variables, detecting any anomalies and testing any underlying assumptions,” (Kombo and Tromp, 2006:117). Since this study employed the mixed methods in data collection, the qualitative data was analysed using thematic and content analysis. In this line, the obtained data was analysed using a technique called ‘open coding’ which involves breaking down, examining, comparing and categorizing data, tabulating and recombining the evidence to address the initial propositions of the study (Leedy, 1993). Through this process, the researcher classified and categorize the data into themes so that patterns were discovered, and conclusions made. 

For the quantitative data simple descriptive techniques were used to analyse the statistical data. This technique also enabled to come up with frequencies and percentages. Pearson’s chi-square test was used to infer from the statistics, what the link might be between the data collected and the propositions made in the study questions.
3.12 Validity and Reliability of Research Instruments

As Bell and Waters (2014:120) posits, “whatever procedure for collecting data is selected, it should always be examined critically to assess to what extent it is likely to be reliable and valid.” It is therefore important to ensure that the collected data reflects reality.

3.12.1 Validity

Msabila and Nalaila (2013) define validity as the effectiveness of an instrument in measuring the specific property which it intends to measure, while Mugenda et al (1999), posits that validity is the accuracy and meaningfulness of inference, which are based on the research results; that is to ensure results obtained represents the variables under study. To ensure validity this study conducted a pilot study so as to ascertain that the research instruments were understood and that any possible errors were corrected prior to the actual research. At the same time, this research validated the instruments in terms of content validity. 

3.12.2 Reliability

Mugenda et al (1990) aptly holds that reliability is the ability of a research instrument to consistently measure characteristics of interest over time, while Msabila and Nalaila (2013:105) holds that “reliability of a research instrument is the measure of the degree or the extent to which a research instrument yields consistent results of the data after repeated trials.” As such, to test the reliability of the research instruments, this study ensured that there was internal consistency of the data collected by using the triangulation method in which different data collection methods will be used. These methods are interview schedules, focus group, observations, questionnaires and document analysis. For the quantitative data, this research used the Chi Square test in SPSSA. This is statistical test of significance performed to estimate if there is a relationship between social media and pupils’ awareness. In testing this, the objectives where tested, the rule states that if the p result is less than 0.05 then there is a relationship while if it is greater than 0.05 then there is no relationship (Muchengetwa, Chakuchichi and Badza, 2010).
3.13 Ethical Issues

The importance of the ethical consideration of the research is to make sure that no one is harmed or suffers in anyway because of the research activities. Writing on this subject, Wood and Wood (2006) affirm that ethics are guidelines or set principles that enable good professional practices and serve to advise and steer researchers as they conduct their work. Given that an introductory letter from the University of Zambia had been given to the authorities of Nkeyema Secondary School, and after which permission to conduct the research was been given, consent from all the respondents was also sought. All the respondent were aptly informed about the research work, and they were invited to participate out of their own free will. At the same time, the researcher ensured that the information obtained during the study was treated in confidence and for purely academic purposes. As such, names of the respondents have not be used or mentioned in this study.

3.14 Summary 

This chapter has presented why the mixed method, with a learning on the qualitative approach, was used as the research method for the study. The study population were all the pupils, teachers and auxiliary staff at Nkeyema Secondary School in Western Province of Zambia, whereas twenty (20) respondents from each grade were taken as the study sample. The data collection instruments included structured interviews, focused group discussions, observations, questionnaires and document analysis. For data analysis, the research proposed to use the thematic and content analysis, while employing the open coding techniques. Ethical considerations for professional practice were at all times put into serious consideration. The next chapter will present the findings of this research.

CHAPTER 4: PRESENTATION OF FINDINGS

4.1 Overview 

The previous chapter discussed the research methodology used in this study; this chapter is a presentation and discussion of the research findings. The study aims at investigating the role of social media in influencing self-awareness among pupils at Nkeyema Secondary School of Nkeyema district in Western province of Zambia. Interviews with respondents, focus group discussions and observations were used to collect the qualitative aspect of the finding. For the quantitative aspect, questionnaires were distributed to one hundred pupils at the target school, and data from the questionnaires has been coded and analysed into quantitative summary reports using the specific category of the Statistical Package for Social Sciences (SPSS). Analysis has been run to obtain descriptive statistics in the frequencies and percentages. 
The presentation of the findings is in line with the study questions, which aimed at; (i) examining the understanding of ‘self’ among the youths at Nkeyema Secondary School, (ii) establishing how self-awareness affects personality and behaviour among youths at Nkeyema Secondary School, (iii) studying the effects of the conscious and the unconscious on personality and behaviour among the youths at Nkeyema Secondary School, (iv) determining the exposure, access and use social media among the youth at Nkeyema Secondary school, and (v) investigating the influence of social media on behaviour change among youths at Nkeyema Secondary School.

4.2 The understanding of ‘self’ among the youth at Nkeyema Secondary School 

The study went out to examine the understanding of ‘self’ among the youth at Nkeyema Secondary school. In order to do this, respondents were asked to agree or disagree with a series of seven statements. These statements are aimed at assessing the individual’s general feeling toward oneself. Table 1 below shows the findings from the questionnaire. Most respondents strongly agree (SA) with statement one (46%), to confirm that they understand themselves as independent of others. One grade 11 pupil had this to say “what I know about myself is that I value to be me without comparing myself to others.” While the highest percentage of respondents agreed (A) with statement seven (52%). A grade 11 male subject teacher observed that “it not jealous but imitation and it helps me to be a better person when I compare myself with other people’s achievements.” Most respondents disagreed (D) with statement two (36%), while 20% of the respondents strongly disagree (SD) with statement number five.

To the contrary, less respondents strongly agreed with statement two (11 %), while 31% respondents agreed with the statement three. Furthermore, only 9 % of respondents disagreed with statement one, and only 6% of the respondents strongly disagree with statement six.


% of respondents

	NO
	QUESTION 
	SA
	A
	D
	SD

	1
	DO YOU UNDERSTAND YOURSELF AS INDEPENDENT  OF OTHER PEOPLE
	46
	36
	9
	9

	2
	DO YOU UNDERSTAND YOURSELF AS  INDEPENDENT OF OTHER PEOPLE?
	11
	34
	36
	19

	3
	ARE YOUR BASIC NEEDS (THE THINGS YOU VALUE MOST IN LIFE) IN RELATION TO OTHERS
	39
	31
	23
	7

	4
	ARE YOUR BASIC NEEDS PERSONAL AND UNIQUE 
	24
	50
	18
	8

	5
	DO THE THOUGHTS, FEELINGS AND ACTIONS OF OTHERS DETERMINE YOUR BEHAVIOUR
	20
	34
	26
	20

	6
	DO YOU LARGELY FOLLOW YOUR OWN THOUGHTS, FEELINGS AND ACTIONS EVEN WHEN THEY ARE DIFFERENT FROM OTHERS
	42
	36
	16
	6

	7
	DO YOU ASSESS YOUR OWN ABILITY IN COMPARISON WITH OTHERS
	27
	52
	10
	9


TABLE 1: UNDERSTANDING OF ONESELF
4.3.1 Reliability Test on Study Question One

CHI-SQUARE TEST

	Pearson Chi-Square
	29.569a
	9
	.01

	Likelihood Ratio
	28.870
	9
	.01

	Linear-by-Linear Association
	2.350
	1
	.125

	N of Valid Cases
	100
	 
	 

	 
	Cases
	 
	 
	 
	 
	 

	 
	Valid
	 
	Missing
	 
	Total
	 

	 
	N
	Percent
	N
	Percent
	N
	Percent

	dealing with general feelings about yourself * AGE
	100
	100.0%
	0
	0.0%
	100
	100.0%


TABLE 2: Chi Square on Study Question One
4.3 How Self-awareness Affect Personality and Behaviour Among Youths at Nkeyema Secondary School

The study sought to establish how self-awareness affects personality and behaviour among youths at Nkeyema Secondary School. To do this, the research utilized the Rosenberg self-esteem scale. This is a ten-item scale that measures global self-worth by measuring both positive and negative feelings about the self (Rosenberg 1965). Table 2 below represents the findings. 

The results show that more respondents strongly agreed with the tenth statement (50%). A grade 11 boy supported this view by indicating that “it is important for me to maintain a positive view about myself. If I wait for someone to approve and appreciate me I will be sad because people are very jealous and will want to pull you down.” While only 10% of the respondents strongly agreed with the sixth statement. 58% of the respondents agreed with the fourth statement, while only 11% agreed with the ninth statement. The result of the study also show that more respondents disagreed with the eighth statement (32%), while only 3% of the respondents disagreed with the third statement. Meanwhile more respondents strongly disagreed with the ninth statement (41 %) as compared to those who strongly disagreed as compared to those who disagreed with the third statement (2%). 
                                                                                                            % of respondents 

	no
	QUESTION 
	SA
	A
	D
	SD

	1
	ON THE WHOLE, AM SATISFIED WITH MYSELF
	43
	25
	15
	17

	2
	AT TIMES I THINK AM NOT GOOD AT ALL
	13
	43
	27
	17

	3
	I  FELL THAT I HAVE A NUMBER OF GOOD QUALITIES
	43
	51
	4
	2

	4
	I AM ABLE TO DO THINGS AS WELL AS MOST OTHER PEOPLE 
	25
	58
	10
	7

	5
	I FEEL I DO HAVE MUCH TO BE PROUD OF
	23
	25
	30
	22

	6
	I CERTAINLY FEEL USELESS AT TIMES
	10
	36
	14
	40

	7
	I FEEL THAT I AM A PERSON OF WORTH, ATLEAST ON AN EQUAL PLANE WITH OTHERS
	20
	54
	16
	10

	8
	I WISH I COULD HAVE MORE RESPECT 
	32
	23
	32
	13

	9
	ALL IN ALL , AM INCLINED TO FEEL THAT AM A FAILURE
	21
	11
	27
	41

	10
	I TAKE A POSTIVE ATTITUDE TOWARDS MYSELF
	50
	33
	8
	9


TABLE 3: HOW SELF-AWARENESS AFFECTS BEHAVIOUR 
To examine the understanding of self among pupils, a chi2 test was performed on Age and dealing with general feelings about yourself and the p- value is 0.001 which shows that there is statistical significance of one’s age group and them dealing with general feelings because it’s below 0.05. This indicates that one’s age group does influence the way they feel about themselves. In addition, 0.01 means 99% certain that the results are not due to chance.  The table below indicates this finding.
	Pearson Chi-Square
	29.569a
	9
	.01

	Likelihood Ratio
	28.870
	9
	.01

	Linear-by-Linear Association
	2.350
	1
	.125

	N of Valid Cases
	100
	 
	 


	 
	Cases
	 
	 
	 
	 
	 

	 
	Valid
	 
	Missing
	 
	Total
	 

	 
	N
	Percent
	N
	Percent
	N
	Percent

	Dealing with general feelings about yourself * AGE
	100
	100.0%
	0
	0.0%
	100
	100.0%


Table 4: Chai Square test on the Relationship between Self-awareness and behavior
4.4 The Role of the Conscious and the Unconscious in the Development of Personality among the Youth at Nkeyema Secondary School

The research sought to study the effects of the conscious and the unconscious on personality and behaviour among the youths at Nkeyema Secondary School. Nine pairs of statements aimed at assessing how awareness, intentionality and controllability may be said to be the causation of behaviour. For each pair, the respondents were asked to put a circle around the number of the statement you strongly agree with (either 1or 2).

	A. 
	1. Connected with social context
	2.  Separate from social context

	B. 
	1. Bounded, unitary and stable
	2.  Flexible, variable

	C. 
	1. Focus on public appearance- status, role, relationship
	2.  Focus on internal private self- thoughts, abilities, thoughts, feelings

	D. 
	1. Wish to belong, to fit-in
	2. Wish to be unique

	E. 
	1. Desire to realize internal attributes
	2. Desire to engage in appropriate action

	F. 
	1. Desire to promote others’ goals
	2. Desire to promote own goals

	G. 
	1. I am a direct person who speaks my own mind
	2. I am an indirect person who read other’s minds before I speak

	H. 
	1.  Relationship with others define me
	 2. Others are important to me for social comparison

	I. 
	1.  I wish to express myself, to validate my internal attributes
	2.  I wish to adjust, restrain myself in order to maintain harmony in social context


Table 5
As Figure 1 below shows, more respondents strongly agree with the first statement of A (95%), while only 2% strongly agree with the fist statement of F. In like manner, more respondents strongly agreed with second statement of F (98%). A grade 8 pupil observed that “I always want to be best in class and in everything I do, so I work hard to promote my own objectives before I think about others.” While only 5% who strongly agreed with the second statement of A. 
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4.5 Exposure, Access and Use of Social Media Among Pupils at Nkeyema Secondary School 

The research went to find out how the pupils at Nkeyema Secondary School use social media. The findings are presented below.

4.5.1 Time Spent on Social Media

The research sought to find out from the respondents, the amount of time spent on social media in a day. Figure 2 below shows the results that most respondents spend less than an hour(0-0.59hrs) representing 76% of the responses. 20% of the respondents spend between 2 and 4.59 hours, while 16% of the respondents indicated that they spend between1 and 1.59 hours. 4% of the respondents said they spend between 5 and 9.59 hours, and 2% indicated that they spend more than 10 hours on social media.

Figure 4
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4.5.2 Common Activity When Respondent is on Internet

The research sought to find out from the respondents, the common activity that they are engaged in while they are on the internet. Figure 3 below reveals that most responded use their time on the internet for research (28%) compared to 10% who said they use their time on the internet on emails. 24% of the respondents said they use the internet to be in chat rooms, while 20% of them said they spend their time on the internet gaming, and 18% use their time just surfing the net. 
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Figure 5

4.5.3 The Respondent’s Most Common Social Networking Site

The respondents were asked the most common social networking site they used. 66% of respondent frequently use Facebook. This finding agrees with the Pew Research Centre (2018) that 68% of adults in the USA are on Facebook. In contradistinction to this, only 3% of the respondents said they frequently use LinkedIn. The results also show that 39% of the respondents say they rarely use WhatsApp for social networking, while the lowest rarely used site is Viber with 11%. 87% of the respondents said they never use responses Imo, while only 3% indicated that they never use You Tube was with the lowest of 3%. 

% of respondents

	NO
	SOCIAL NETWORKING SITE 
	UF
	UR
	NU

	1
	FACEBOOK
	66
	24
	10

	2
	TWITTER 
	18
	36
	46

	3
	WHATSAPP
	57
	39
	4

	4
	YOU TUBE
	24
	37
	3

	5
	LINKEDIN
	3
	15
	82

	6
	INSTAGRAM
	22
	23
	55

	7
	SKYPE
	5
	33
	62

	8
	VIBER
	21
	11
	86

	9
	IMO
	21
	22
	87

	10
	WE CHAT
	21
	24
	55


TABLE 6
The table above shows how respondent replied to the question on social networking by stating either frequently used (UF) Rarely used (UR) or Never used (NU) the sites stated above circling the right answer.
4.5.4 Respondent’s Most Common Gadget used for Social Media

The pie chart below indicate the result from the research on what gadget the respondents used for social media. 30% of the respondents said they use personal computers for social media, while 61% reported that they use mobile phones for social media. 5% of the respondents go to the internet café for the social media. 4% of respondents did not respond to the question regarding gadgets used for social media. 

  Figure 6 [image: image5.png]M COMPUTER
H MOBILE PHONE
M INTERNET CAFE
H NO RESPONSE





4.5.5 Place the Respondents had access to the Internet for Social Media

The respondents were asked the place from which they frequently accessed internet for social media. Figure 5 below is a pie chart which indicates the findings from this research. Accordingly, 78 % said they access internet for social media from home, 18% of them reported to be accessing it from school, 0% of the reported to be accessing it from church and 4% of respondent said they access the internet from other places not mentioned in the questionnaire.

Figure 7
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4.5.6 Reliability Test of Study Question 4

To determine the exposure access and use of social media among pupils, A CHI2 test was performed on hours spent on social media in a day and social networking site used frequently and the p- value is 0.03 which shows that there is statistical significance of one’s hours spent on media and social networking site because it’s below 0.05. 

	 
	Value
	Asymp. Sig. (2-sided)

	Pearson Chi-Square
	18.565a
	.03

	Likelihood Ratio
	17.749
	.038

	Linear-by-Linear Association
	.715
	.398

	N of Valid Cases
	100
	 


Table 7
4.6 The Influence of Social Media on Behaviour Change among Pupils at Nkeyema Secondary School

The study set out to investigate the influence of social media on behaviour change among youths at Nkeyema Secondary School. The findings are presented below.

4.6.1 Use of Social Media According to the Respondents

The Respondents were given twelve statements to either strongly agree, agree, disagree or disagree. These statements are about their use of social media. Table 5 below is a representation of their responses. Accordingly, more pupils strongly agreed to statement nine (48%), contrary to statement six with which only 17% of the respondents strongly agreed. More respondents agreed with statement five (60%), contrary to the those who agreed with statement six (24%). Further, more respondents disagreed with statement six (46%) than those who disagreed with statement eleven (6%). Meanwhile more respondents strongly disagreed with statement two (25%) than those that strongly disagreed with statement eleven (0%).


% of respondents 

	NO
	SPECIFIC QUESTION 
	SA
	A
	D
	SD

	1
	I LOVE WATCHING VIDEOS WHENEVER AM CONNECTED TO THE INTERNET
	33
	25
	23
	21

	2
	ONLINE GAMES ARE ADDICTIVE AND I PLAY THEM WHENEVER I HAVE AN OPPORTUNITY 
	27
	37
	21
	25

	3
	I DOWNLOAD MUSIC VIDEOS AND OTHER VIDEOS FROM THE INTERNET
	31
	41
	17
	13

	4
	I UPLOAD AND SHARE, VIDEOS AND PHOTOS ON FACEBOOK, TWITTER, INSTAGRAM, WHATSAPP, ETC  
	45
	37
	15
	3

	5
	I LOVE VISITING SOCIAL NETWORK SITE BECAUSE I MEET NEW PEOPLE 
	24
	60
	8
	6

	6
	SOCIAL NETWORK ENABLES ME TO CONNECT WITH MY FAMILY AND FRIENDS 
	17
	24
	46
	13

	7
	MY FRIENDS AND I HAVE FORUMS/GROUPS WHERE WE POST MESSAGES TO EACH OTHER 
	38
	40
	16
	6

	8
	MY FAMILY HAS A GROUP WHERE WE POST MESSAGES AND INFORM EACH OTHER ABOUT FAMILY NEWS 
	40
	45
	14
	1

	9
	I USE INTERNET TO RESEARCH FOR ACADEMIC PURPOSES
	48
	38
	10
	4

	10
	I FEEL I AM ALWAYS CONNECTED BECAUSE I GET TO KNOW ALMOST EVERYTHING THAT HAPPENS ALMOST INSTANTLY 
	36
	42
	14
	8

	11
	SOCIAL MEDIA HAS MADE LIFE EASIER 
	42
	52
	6
	0

	12
	I USE MY MOBILE PHONE FOR TEXTING AND I TEXT A LOT 
	22
	42
	18
	18


Table 8
4.6.2 Benefits of using of Social Media According to Respondents 

The study sought to find out from the respondents the benefits of using social media. A set of twelve statements were provided for the respondents to indicate whether they strongly agree, agree, disagree or strongly disagree with. More respondents strongly agreed with statement one (60%), while the highest percentage of respondents agreed with statement four (57%). In addition, more respondents disagreed with statement eleven (33%), while the highest percentage of respondents strongly disagreed with statement five (41%).

At the same time, few respondents strongly agreed with statement five (11%), while the lowest percentage for agree was recorded on statement five (25%). Meanwhile, the least percentage for disagree was recorded on statement one ((3%), and the least percentage of respondents strongly disagreed with statement two (0%).

                                                                                                                 % of respondents

	
	QUESTION 10
	SA
	A
	D
	SD

	1
	I PREFER SOCIAL MEDIA BECAUSE MY MESSAGE IS RECEIVED IN REAL TIME 
	60
	34
	3
	3

	2
	SENDING AN EMAIL IS A LOT FASTER THEN WRITING A LETTER
	38
	48
	14
	0

	3
	IN SOCIAL MEDIA A REPLY IS RECEIVED ALMOST IMMEDIATELY AS OPPOSED TO OLD TRADITIONAL METHODS 
	48
	46
	4
	2

	4
	SOCIAL MEDIA ENABLES INDIVIDUALS TO KNOW IF THEIR MESSAGE HAS REACHED THEIR RECIPIENT OR NOT 
	27
	57
	15
	1

	5
	SOCIAL MEDIA IS DIFFICULT AND TIME CONSUMING 
	11
	25
	23
	41

	6
	SOCIAL MEDIA IS CONVENIENT SINCE INDIVIDUALS ARE ALWAYS CONNECTED THANKS TO MOBILE PHONE 
	27
	51
	8
	2

	7
	SOCIAL MEDIA IS LESS EXPENSIVE AS OPPOSED TO OLD TRADITIONS 
	35
	41
	10
	14

	8
	SOCIA MEDIA IS INSECURE AS COMPARED TO OLD TRADITIONAL METHODS 
	34
	42
	15
	11

	9
	WITH SOCIAL MEDIA I AM INDEPENDENT AND I DONT NEED AN ADULT TO SUPERVISE ME WHEN I AM USING IT 
	16
	36
	26
	22

	10
	SOCIAL MEDIA ELEVATES MY SOCIAL STATUS 
	20
	45
	27
	10

	11
	SOCIAL MEDIA EARNS ME RESPECT AMONG MY PEERS 
	14
	35
	33
	18

	12
	SOCIAL MEDIA HELPS ME RELIEVE STRESS WHEN I POST AND MY FRIENDS AND FAMILY COMFORT ME 
	40
	31
	21
	8


 Table 9
4.6.3 Influence of Social Media on Behaviour Change 

Eighteen statements regarding the influence of social media on an individual’s behaviour, were provided to the respondents to indicate whether they strongly agree, agree, disagree, or strongly disagree with. The table below shows the result in percentages. More respondents strongly agreed with statement one (61%), while the least number of respondents strongly agreed with statement eight (12%). More respondents agreed with statement fourteen (57%), while the lowest percentage of respondents agreed with statement ten (15%). Furthermore, more respondents disagreed with statement twelve (43%), while the lowest percentage of respondents disagreed with statement four (3%). Meanwhile more respondents strongly disagreed with statement ten (33%), while the lowest percentage strongly disagreed with statement one (1%).

                                                                                                                                                    % of respondents

	NO
	QUESTION 11
	SA
	A
	D
	SD

	1
	SOCIAL MEDIA HELPS ME MAINTAIN CONTACT WITH OLD FRIENDS AND CREATE NEW ONES 
	61
	33
	5
	1

	2
	SOCIAL MEDIA HAS MADE PLANNING FOR EVENTS AND APPOINTMENTS EASIER 
	41
	45
	11
	3

	3
	SOCIAL MEDIA HAS CHANGED THE WAY I THINK AND FEEL ABOUT CERTAIN PEOPLE 
	21
	43
	25
	11

	4
	SOCIAL MEDIA HAS HELPED ME APPRECIATE WHO I AM 
	60
	35
	3
	2

	5
	SOCIAL MEDIA HAS LED ME TO CHANGE THE WAY I ACT IN SOME SITUATIONS 
	42
	44
	11
	3

	6
	SOCIAL MEDIA HAS INFLUENCED HOW I JUDGE CERTAIN PEOPLE AND SITUATIONS 
	21
	43
	25
	11

	7
	SOCIAL MEDIA HAS SAVED ME COSTS OF TRAVELLING 
	34
	38
	20
	12

	8
	SOCIAL MEDIA HAS MADE THINGS EASIER FOR ME AT SCHOOL SINCE I CAN GET HOMEWORK AND ASSIGNMENT FROM MY FRIENDS WHEN I HAVE MISSED CLASS                                                                                                                            12
	22
	38
	28

	9
	SOCIAL MEDIA HAS HELPED REDUCE COST OF BUYING SCHOOL PAMPHLETS SINCE I CAN GET THEM FROM FRIENDS THROUGH WHATSAPP
	50
	27
	19
	4

	10
	SOCIAL MEDIA IS A WASTAGE OF TIME 
	24
	15
	28
	33

	11
	IT MAKES PEOPLE LAZY 
	21
	16
	27
	32

	12
	SOMETIMES I SPEND MORE TIME CHATTING RATHER THAN READING OR DOING BETTER THINGS 
	16
	29
	43
	12

	13
	SOCIAL MEDIA HAS NO PRIVACY 
	16
	30
	26
	28

	14
	IT ENABLES ME TO KEEP UP WITH TRENDS AND TRENDING ISSUES 
	26
	57
	12
	5

	15
	SOCIAL MEDIA ELIMINATES BOREDOM
	33
	52
	13
	2

	16
	SOCIAL MEDIA RUINS SOCIAL SKILLS 
	16
	33
	40
	11

	17
	SOCIAL MEDIA IMPROVES MY CONFIDENCE AS AN INDIVIDUAL 
	26
	55
	7
	12

	18
	SOCIAL MEDIA HAS INCREASED MY KNOWLEDGE 
	43
	31
	19
	7


Table 10
To Investigate the influence of social media on behavior change, a chi2 test was performed on social networking sites frequently used and statements on how they use social media, the p- value is 0.486 which shows that there is no statistical significance of one’s networking site used frequently and how they use social media because it’s above 0.05. This indicates that one’s age group does influence them dealing with general feeling about themselves. 
	 
	Value
	Asymp. Sig. (2-sided)

	Pearson Chi-Square
	2.442a
	.486

	Likelihood Ratio
	2.450
	.484

	Linear-by-Linear Association
	.047
	.829

	N of Valid Cases
	100
	 


4.7 Summary


The chapter has presented the findings of the study from the data collected for assessing the role of social media in influencing self-awareness among pupils at Nkeyema Secondary School. Based on the research questions established from the objectives of the study, this study sought to study five things. First, to examine the understanding of ‘self’ among the youths at Nkeyema Secondary School; the finding is that although the respondents have a collective understanding of themselves the majority of the responded that they understand themselves as independent of others. Second, the research has sought to establish how self-awareness affects personality and behaviour among youths at Nkeyema Secondary School; and the finding is that the although high self-esteem leads to positive behaviour, desire to conform to what is trending drives them to act in a particular way that would render them acceptable in the society. Third, the study sought to study the effects of the conscious and the unconscious on personality and behaviour among the youths at Nkeyema Secondary School; and the finding is that although the respondents are not aware of it, the subconscious influences their reaction to a particular incident. Fourth, the study also went on to determine the exposure, access and use social media among the pupils at Nkeyema Secondary school; the responses from the respondents show that although Nkeyema Secondary School is in a remote area, the pupils are exposed to social media. Using mostly the mobile phone, the pupils use the internet for social media platforms such as Facebook, WhatsApp and Viber. Finally, the study also sought to investigate the influence of social media on behaviour change among youths at Nkeyema Secondary School; the findings have shown that being mostly teenagers, the respondents have a greater propensity to behave according to what is most trending. Social media provides the quickest means to discover what is new and to conform to it. 

As such, this study has established that there is a link between social media and self-awareness among the pupils at Nkeyema Secondary School. The qualitative aspect of the research was obtained from interviews with respondents, focus group discussions and observations. This data has been analysed using a technique called ‘open coding’ which involves breaking down, examining, comparing and categorizing data (Leedy, 1993). 

                          CHAPTER FIVE: DISCUSSION OF FINDINGS 

5.1 Overview

This chapter discusses the findings of study which sought to investigate the influence of social media on self-awareness among pupils at Nkeyema Secondary School. The discussion of the findings is in line with the study questions, which aimed at; (i) examining the understanding of ‘self’ among the youths at Nkeyema Secondary School, (ii) establishing how self-awareness affects personality and behaviour among youths at Nkeyema Secondary School, (iii) studying the effects of the conscious and the unconscious on personality and behaviour among the youths at Nkeyema Secondary School, (iv) determining the exposure, access and use social media among the youth at Nkeyema Secondary school, and (v) investigating the influence of social media on behaviour change among youths at Nkeyema Secondary School.

5.2 Understanding of ‘Self’ Among the Pupils at Nkeyema Secondary School

The study found out that most pupils at Nkeyema Secondary School at once understand themselves as independent of other people, as well as dependent on other people. The former finding seems contrary to the dominant African collective worldview which postulates that people exist in a web of relationships of dependence and contingence on other people (Mbiti, 1981). However, since the majority of the respondents are teenagers (only 10% are above 20 years old), it is understandable that they would choose independence over dependence on others. This is because teenage is the natural stage for self-determination and self-exploration in which an individual works at asserting his or her unique self (Nelson-Jones, 1995).
Hypothetically, it is understood that Africans have a collective understanding of themselves. So, a statistical test of significance CHI square test was performed to estimate if there is a relationship between social media and pupils’ awareness. In testing this, the objectives where tested, the rule states that if the p result is less than 0.05 then there is a relationship while if it is greater than 0.05 then there is no relationship. 

As indicated in table 4 in chapter four, to examine the understanding of self among pupils, A CHI2 test was performed on Age and dealing with general feelings about yourself and the P- value is 0.01 which shows that there is statistical significance of one’s age group and them dealing with general feelings because it’s below 0.05. This indicates that one’s age group does influence them dealing with general feeling about themselves.in addition 0.01 means 99% certain that the results are not due to chance. 
This test proves that the collective understanding of the self is affected by the age of the individual.  Therefore, the understanding of self as independent of others does not contradict the African collective worldview as 52% of the respondents asserted that they assess their own ability in comparison with others. One pupil in the interview said that “sometimes I feel I am forced to be what I am not by the group of friends that I am with, so much so that at school I am another person and at home I am another.”

This finding is line with the finding of the studies of Morin (2011) and (2005), which concluded that the conceptualization of one’s self is on two levels; private and public self-awareness. The first level is having a clear perception of one’s own personality; that is, awareness of one’s strengths, weaknesses, thoughts, preferences, goals, attitudes, sensations, intentions, perceptions, beliefs, motivations and emotion, while the second level is the understanding of how one is perceived by others. 

5.3 How Self-awareness Affects Personality and Behaviour among Pupils at Nkeyema Secondary School

This study established that the respondent’s general feelings about who they are affects their personality and behaviour. It also established that most of the pupils are inclined to act in a way that would maintain how they perceive themselves or that would perpetuate their general feelings about themselves. These conclusions are based on the three levels of self-awareness needs, emotional and self-criticism. 

Most of the respondents agreed that their personal needs often influenced how they acted. For instance, one grade 12 pupil said that, “at the moment I have stopped playing football in the school team because I want to concentrate on studies. I really know this about myself that I have to concentrate in order to understand what I am studying.” This view is in line with the finding of Williams (2018) who argues that human needs cause motivations.

The study also established that self-esteem affected how the pupils behaved especially in relation to others. One grade 10 girl said that “I do speak many languages because I do not interact with many classmates who speak Bemba and Nyanja a sign that they have been to Lusaka, while I have not been even to Kaoma.” Another grade 11 girl said “I always like to challenge myself with new things. I know I can learn new things fast so I interact with as many people as I can and I do not care whether they laugh at me when I make mistakes. This is how I have learned many languages.” As such, low self-esteem among some pupils at Nkeyema leads to negative behaviours while positive self-esteem leads to positive behaviours. As such acceptability in the society is very important for many respondents. The desire to be accepted, loved and esteemed builds self-confidence and eventually predicts behaviour and personality. This view is in line with the arguments of Ashkanasy and Dasborough (2003), that emotional intelligence is another area of self-awareness that affects an individual’s personality and behaviour. 

The study also established that the pupil’s capacity to criticise themselves influences how they conduct themselves. For instance, a grade 12 boy said “before I used to smoke daga [marijuana] with my friends because they said the more we smoke it, the more intelligent we become. But I realized that it is not true when officials from DEC came to give us a talk us.” This finding is also in line with Morin (2011) who concluded that a person’s needs, emotions, and capacity for self-criticism influences his or her personality and behaviour.

5.4 The Effects of the Conscious and the Unconscious on Personality and Behaviour among the Pupils at Nkeyema Secondary School

The research established that awareness, intentionality and controllability affect the pupil’s personality and behaviour. It has been established that the respondents behaved according to patterns informed by the memory that is stored up in the subconscious. At the same time, what the individual is thinking and experiencing at a particular time determines their personality and behaviour. This conscious reaction is however, largely informed by the unconscious as Figure 6 in chapter four indicates. This finding is in line with the conclusions of Manalel (2006), who postulated the unconscious is the sum total of what an individual has experienced, felt and learnt in life, and it represents the entire genetic and spiritual capabilities of an individual.

5.5 Exposure, Access and Use of Social Media among the Pupils at Nkeyema Secondary School

The study found out that the pupils at Nkeyema Secondary School use social media a lot. Figure 7 in chapter four indicates that 73% of the pupils spend up to an hour a day on the internet. This finding agrees with the research by Ofcom (2008) which suggested that most internet users visit social media daily or every other day. Regarding the most common activity that the respondents usually do while on the internet, the research found that 28% of the respondents indicated that they use it for research. One grade 12 boy said “it is now easy to receive study material through WhatsApp from my cousin in Lusaka.” This view is in line with the finding of Conway (2007) who concluded that social media offers the possibility to research. 

The study further learnt that most of the pupils are on social media (66%) frequently use Facebook. This finding agrees with the Pew Research Centre (2018) that 68% of adults in the USA are on Facebook. However, this study did not agree with the Pew Research Centre (2018) that YouTube and Instagram are fast growing sites and may soon overtake Facebook. This is because the cost of bundles for picture and video content on social media is too high for the pupils. One grade 9 girl observed that “the cost of bundles is too high for me to watch videos on YouTube; I am too happy to remain on Facebook and WhatsApp messenger which are almost free on my network provider.” 
Most of the respondents indicated that they use their mobile phones to access the internet for social media. The most common activity on social media is chatting with their online friends on Facebook and WhatsApp, as well as reading posts and news on Facebook.

5.6 The Influence of Social Media on Behaviour Change among Pupils at Nkeyema Secondary School

The study further revealed that social media has various effects on the behaviour of the pupils at Nkeyema Secondary School. Many respondents strongly agreed (66%) with the statement that social media helps to maintain contact with old friends and to create new ones as Figure 12 in chapter four shows. A grade 11 pupil stated that “social media especially Facebook enabled me to reconnect with my brother who now lives in Chipata. We were separated 10 years ago when he was taken by our uncle after the demise of our parents. Now because of social media we communicate almost every day.” This finding is in line with Livingstone (2008) who postulated that social networking sites enable communication among ever-widening circles of contacts. 

The study also found that many respondents (55%) agreed with the statement that social media improves their confidence as an individual. However, it was not possible to ascertain the authenticity of this claim since in interviews most pupils indicated that the persona they portray on social media is different from who they really are. One grade 10 girl said “on Facebook I put the best pictures of me and I put up something that I aspire to be, but in all honesty that is not really me. Actually, one of my friends said why do you lie about yourself on Facebook?”.

At the same time, a fair amount of the respondents agreed with the statement (57%) that social media helps them keep up with trends and trending issues. It is this curiosity that leads them to accept opinions posted by others. One grade 9 pupil said “I used to think so and so was a good leader until I read on Facebook about what he did in the previous government. I wouldn’t vote for him because of that.” This finding is in line with the findings of the research by Allcott and Gentzkow in their article Social Media and Fake News in the 2016 Election (2017), who concluded that social media played a major role in the election of President Donald Trump. Sometimes these opinions may be false and end up in fake news that distort the truth. For instance, in June 2018, social media spread news that the University of Zambia will begin offering a course in Witchcraft. This was without verifying with the University management. This fake news had the potential to influence the pupil’s attitude towards themselves regarding the highest institution in the nation, to which almost every pupil in Zambia aspire to be enrolled after O’levels.
These findings clearly show the power of social media to influence how an individual view himself or herself

CHAPTER SIX:  CONCLUSION AND RECOMMENDATIONS

6.1 Overview

The study sought to investigate the influence of social media on self-awareness among the pupils at Nkeyema Secondary School. This chapter presents conclusions and recommendations which are based on the findings. It begins with the conclusion and followed by recommendations of the study. Finally, it offers the possible areas for further research.

6.2 Conclusion

Drawing from the findings, it is evident that self-awareness is a learned attribute. One’s self-concept is dependent on the conditions of worth that one has learned from interacting with others. Social media being a very popular means of communication is a medium through which pupils at Nkeyema interact and learn about themselves and about others. Therefore, it has an influence on self-awareness because of its capacity not only to alter but also to direct the way an individual perceives himself or herself. 

Pupils at Nkeyema Secondary School are exposed to social media and it is certainly an important part of life for many of the respondents. In this technological era, social media has come to stay and has influenced not only how the pupils perceive themselves, but also how they view and interpret reality. When well utilized, this medium of communication is valuable for research, education, and communication. 

6.3 Recommendations
Based on the findings of the study the following recommendations are made;

1.
Although social media has a lot of positive contribution to the lives of the pupils at Nkeyema Secondary School, there is need for teachers to orient them on how to use it in order to minimize their engagement in irrelevant discussions.

2. 
The Parliament of the Republic of Zambia is in the process of enacting laws that would regulate the use of social media. These laws are important and welcome in as much as they enhance the fundamental freedoms of the pupils. In view of this, stakeholders such as the Zambia Information and Communication Technology Authority and network providers need to come up with means of filtering information that reaches the youths through social media. This will cartel exposure to abuse such as pornography and cyber bullying which have an effect on self-awareness.  

3.
School authorities, parents and guardians need to monitor the children’s activities on social media in order to protect them from harmful content that would negatively influence their self-perception. 

4.
Counsellors and guidance and counselling teachers need to be equipped with necessary skills that would enable them handle the issues arising from the use of social media.

6.4 Suggestions for Further Research

1. 
Since study limited itself on the influence of social media on self-awareness among pupils at Nkeyema Secondary School, a general research can be done on the positive and negative influence of social media on behaviour change among the youth in higher institutions of learning.

2.
Since this has study established that the use of social media has an influence on self-awareness, a further research can be conducted on how to sensitize different age groups about the dangers of the cyber space.

3.
This study has established that one’s self-concept is an attribute acquired through interaction with others. A further study to determine the effect of positive and negative self-concept on the behaviour of pupils can be carried out.
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APPENDICES

APPENDIX I: Letter of Introduction
Fumbelo Cliff K. 

University of Zambia.

Institute of Distance Learning, 

P.O. Box 32379,

Lusaka, Zambia.

04th May, 2018.

To respondents, 

Dear Sir/Madam,

RE: PARTICIPATION IN AN EDUCATIONAL RESEARCH 

I am a postgraduate student at the University of Zambia in collaboration with the Zimbabwe Open University and I am required to carry out a research as part of my academic requirement. The research topic focuses on the role of social media in influencing self-awareness among the pupils at Nkeyema Secondary School.

You have been chosen to participate in this study. I request you to kindly fill the attached questionnaire as sincerely as possible. I would appreciate if you consider spending sometime answering all the questions. Your identity will be held in confidence.  

Thank you very much for your cooperation   

Yours sincerely,  

Fumbelo Cliff Kayombo.

APPENDIX II: Letter of Consent

[image: image7]
APPENDIX III: Questionnaires 
The aim of this research is to study the role of social media in influencing self-awareness among pupils at Nkeyema Secondary School. Your opinions as captured in this questionnaire will form the basis of this study and will be held in confidentiality. You are kindly requested to fill in this questionnaire in the most free and honest way as possible.

A. Gender 
Male [  ]   
Female      [   ]

B. Age Range
10-13 [  ]
15-19       [   ]

20-21 [  ]
 22+ [   ]

C. Grade

8  [   ]

9  [   ] 

10  [   ]

11 [   ]

12 [   ]

1. Instructions: Below is a list of statements dealing with your general feelings about yourself. If you strongly agree, circle SA. If you agree with the statement, circle A. If you disagree, circle D. If you strongly disagree with the statement, circle SD.

	1. Do you understand yourself as independent of other people?
	SA
	A
	D
	SD

	2. Do you understand yourself as dependant on other people?
	SA
	A
	D
	SD

	3. Are your basic needs (the things you value most in life) in relation to others
	SA
	A
	D
	SD

	4. Are your basic needs personal and unique
	SA
	A
	D
	SD

	5. Do the thoughts, feelings, and actions of others determine your behaviour
	SA
	A
	D
	SD

	6. Do you largely follow your own thoughts , feelings, and actions even when they are different from others
	SA
	A
	D
	SD

	7. Do you assess your own ability in comparison with others
	SA
	A
	D
	SD


2. Instructions: Below is a list of statements dealing with your general feelings about yourself. If you strongly agree, circle SA. If you agree with the statement, circle A. If you disagree, circle D. If you strongly disagree with the statement, circle SD.

	1. On the whole, I am satisfied with myself
	SA
	A
	D
	SD

	2. At times I think I am no good at all
	SA
	A
	D
	SD

	3. I feel that I have a number of good qualities
	SA
	A
	D
	SD

	4. I am able to do things as well as most other people
	SA
	A
	D
	SD

	5. I feel I do not have much to be proud of
	SA
	A
	D
	SD

	6. I certainly feel useless at times
	SA
	A
	D
	SD

	7. I feel that I’m a person of worth, at least on equal plane with others
	SA
	A
	D
	SD

	8. I wish I could have more respect for myself
	SA
	A
	D
	SD

	9. All in all, I am inclined to feel that I am a failure
	SA
	A
	D
	SD

	10.  I take a positive attitude towards myself

	SA
	A
	D
	SD


3. Put a circle around the number of the statement you strongly AGREE with 

(either 1or 2)

	H. 
	3. Connected with social context
	4.  Separate from social context

	I. 
	3. Bounded, unitary and stable
	4.  Flexible, variable

	J. 
	3. Focus on public appearance- status, role, relationship
	4.  Focus on internal private self- thoughts, abilities, thoughts, feelings

	K. 
	3. Wish to belong, to fit-in
	4. Wish to be unique

	L. 
	3. Desire to realize internal attributes
	4. Desire to engage in appropriate action

	M. 
	3. Desire to promote others’ goals
	4. Desire to promote own goals

	N. 
	3. I am a direct person who speaks my own mind
	4. I am an indirect person who read other’s minds before I speak

	H. 
	1.  Relationship with others define me
	 2. Others are important to me for social comparison

	I. 
	1.  I wish to express myself, to validate my internal attributes
	2.  I wish to adjust, restrain myself in order to maintain harmony in social context


4. Mark [×] in the right column against the approximate hours a day do you spend on social media

	0-0.59 hour
	

	1-1.59 hours
	

	2- 4.59 hours
	

	5- 9.59 hours
	

	10 hours+
	


5. Mark [×] in the right column against your most common activity when on the internet 

	Games 
	

	Surfing the internet 
	

	Research 
	

	Email 
	

	Chat rooms
	


6. Instructions: Below is a list social networking sites. Circle UF, if you frequently use, UR if you use it on rare occasions, and NU if you never you the site. 

	Facebook 
	UF
	UR
	NU

	Twitter
	UF
	UR
	NU

	WhatsApp 
	UF
	UR
	NU

	YouTube 
	UF
	UR
	NU

	LinkedIn 
	UF
	UR
	NU

	Instagram
	UF
	UR
	NU

	Skype 
	UF
	UR
	NU

	Viber 
	UF
	UR
	NU

	Imo
	UF
	UR
	NU

	WeChat 
	UF
	UR
	NU


7. Mark [×] in the right column against gadget you mostly use for social media.

	Computer 
	

	Mobile phone
	

	Internet case
	


8. Mark [×] in the right column against the place where you have most access to the internet for social media.

	At home
	

	At School
	

	At Church
	

	Any other place
	


9. Instructions: Below is a list of statements dealing with how you use social media. If you strongly agree, circle SA. If you agree with the statement, circle A. If you disagree, circle D. If you strongly disagree with the statement, circle SD.

	I love watching videos whenever am connected to the internet 
	SA
	A
	D
	SD

	Online games are addictive and I play them whenever I have an opportunity
	SA
	A
	D
	SD

	I download music videos and other videos from the internet
	SA
	A
	D
	SD

	I upload and share videos and photos on Facebook Twitter, Instagram Whatsapp, etc
	SA
	A
	D
	SD

	I love visiting social network sites because I meet new people
	SA
	A
	D
	SD

	Social network enables me to connect with my family and friends
	SA
	A
	D
	SD

	Am always on the phone/computer chatting with online friends
	SA
	A
	D
	SD

	My friends and I have forums/groups where we post messages to each other
	SA
	A
	D
	SD

	My family has a group where we post messages and inform each other about family news
	SA
	A
	D
	SD

	I use internet to research for academic purposes
	SA
	A
	D
	SD

	I feel I am always connected because I get to know almost everything that happens almost instantly 
	SA
	A
	D
	SD

	Social media has made life easier 
	SA
	A
	D
	SD

	I use the mobile phone for texting and I text a lot
	SA
	A
	D
	SD


10. Instructions: Below is a list of statements dealing with the benefits of social media. If you strongly agree, circle SA. If you agree with the statement, circle A. If you disagree, circle D. If you strongly disagree with the statement, circle SD.

	I prefer social media because my message is received in real time
	SA
	A
	D
	SD

	Sending an email is a lot faster than writing a letter
	SA
	A
	D
	SD

	In social media a reply is received almost immediately as opposed to old traditional methods
	SA
	A
	D
	SD

	Social media enables individuals to know if their messages have reached their recipient or not
	SA
	A
	D
	SD

	Social media is difficult and time consuming
	SA
	A
	D
	SD

	Social media is convenient since individuals are always connected thanks to the mobile phone
	SA
	A
	D
	SD

	Social media is less expensive as opposed to old traditions 
	SA
	A
	D
	SD

	Social media is insecure as compared to old traditional methods
	SA
	A
	D
	SD

	With social media I am independent and I don’t need an adult to supervise me when I am using it
	SA
	A
	D
	SD

	Social media elevates my social status 
	SA
	A
	D
	SD

	Social media earns me respect among my peers 
	SA
	A
	D
	SD

	Social media helps me relieve stress  when I post and my friends and family comfort me
	SA
	A
	D
	SD


11. Instructions: Below is a list of statements dealing with the influence of social media on behaviour change. If you strongly agree, circle SA. If you agree with the statement, circle A. If you disagree, circle D. If you strongly disagree with the statement, circle SD.

	Social media helps me maintain contact with old friends and create new ones
	SA
	A
	D
	SD

	Social media has made planning for events and appointments easier
	SA
	A
	D
	SD

	Social media has changed the way I think and feel about certain people
	SA
	A
	D
	SD

	Social media has helped me appreciate who I am
	SA
	A
	D
	SD

	Social media has led me to change the way I act in some situations 
	SA
	A
	D
	SD

	Social media has influenced how I judge certain people and situations
	SA
	A
	D
	SD

	Social media saves me costs of travelling 
	SA
	A
	D
	SD

	Social media has made things easier for me at school since I can get homework and assignment from my friends when I have missed class
	SA
	A
	D
	SD

	Social media has helped reduce cost of buying school pamphlets since I can get them from friends through WhatsApp 
	SA
	A
	D
	SD

	Social media is a wastage of time
	SA
	A
	D
	SD

	It makes people lazy
	SA
	A
	D
	SD

	Sometimes I spend more time chatting rather than reading or doing better things
	SA
	A
	D
	SD

	Social media exposes personal information to everyone- there is no privacy 
	SA
	A
	D
	SD

	It enables me to keep up with trends and trending issues
	SA
	A
	D
	SD

	Social media eliminates boredom 
	SA
	A
	D
	SD

	Social media ruins social skills
	SA
	A
	D
	SD

	Social media improves my confidence as an individual
	SA
	A
	D
	SD

	Social media has increased my knowledge
	
	
	
	


Thank you for your cooperation

APPENDIX III: Prompt List for Focus Group Discussion

Dear Respondents,
I am a postgraduate student at the University of Zambia, and I am required to carry out a research as part of my academic requirement on the role of social media in influencing self-awareness among the pupils at Nkeyema Secondary School. The research work is purely for academic purposes. The responses will not be used for any other reasons other than academic purposes. 

1. Designation of respondents…………………………………

2. How do you understand yourself?

3. Who is the me in me?

4. What forms my character?

5. Are emotions important to the definition of who I am?

6. Do my thoughts influence how I behave?

7. Am I influenced by others?

8. Do I sometimes find myself reacting to things without thinking?

9. Has my past experience influenced how I react to certain situations?

10. How often do I use the phone?

11. What is the most popular activity on the phone?

12. Do you know what social media is?

13. Which social media cite do you use most and why?

14. What are the things that you normally do on social media?

15. Do you think social media has influenced your behaviour?

16. Do you think social media has changed the way you think about yourself?

Thank you for your cooperation and participation.

APPENDIX IV: Interview Guide
A. Date and time:

B. Location of the Interview:

C. Gender of the respondent:

D. Age:

E. Grade:

F. Self-awareness

Do you understand the meaning of self-awareness?

Who can you say you are?

Do others influence who you are?

Do you think you are independent of other people?

Do you think your past experience has influenced how you understand yourself?

G. Effects of Self-awareness on Personality

Do you think the way you perceive yourself affects the way you behave?

Do you think how you feel about yourself influence the way you react to others?

H. Effects of conscious and unconscious on personality and behaviour

Do you know the meaning of these two words?

(after explaining to the interview) Do you think the unconscious affect the way you act?

Do you think the conscious directs your personality?

I. Exposure, access and use of social media

Do you have a phone?

Do you have access to social media?

How do you use social media?

J. Influence of social media on behaviour change

How has social media affected you?

Do you think you it has changed the way you view things?

How has social media helped you?
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THE REPUBLIC OF ZAMBIA

MINISTRY OF GENERAL EDUCATION

THE HEADTEACHER

NKEYEMA SECONDARY SCHOOL
P.0 BOX 940251

NKEYEMA

13th June, 2018

The Director

Institute of Distance Education
UNZA

Box 32379

LUSAKA

Dear Sir/Madam

REF: RESEARCH ON ROLE OF SOCIAL MEDIA IN INFLUENCING SELF
AWARENESSS AMONG PUPILS - MR. FUMBELO CLIFF KAYOMBO.

I to acknowledge and confirm that the above named was authorised by school
management to conduct a research in the month of June on the above subject.

The research was conducted and completed and I hope lessons were learnt from that
research.

As a school we were humbled to have been chosen for conducting this research.

Sincerely,

/ L_
HASTINGSS SIKOTA
HEADTEACHER

NKEYEMA SECONDARY SCHOOL
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